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9 20-01-18 Yashobhumi 2 Mumbai
10 20-01-18 Navbharat 7 Mumbai
11 20-01-18 Hamara Mahanagar 9 Mumbai
12 20-01-18 Punyanagari 7 Mumbai
13 20-01-18 Janpath Samachar 9 Mumbai
14 20-01-18 NavGujarat Samay 11 Ahmedabad
15 20-01-18 Sandesh 4 Mumbai
16 20-01-18 Gujarat Samachar 5 Mumbai
17 20-01-18 Loksatta 9 Mumbai
18 20-01-18 Active Times 2 Mumbai
19 21-01-18 Divya Bhaskar 12 Mumbai
20 21-01-18 Divya Bhaskar 12 Ahmedabad
21 21-01-18 Pudhari 2 Mumbai
22 21-01-18 Mumbai Choufer 19 Mumbai
23 21-01-18 Sandesh 4 Mumbai
24 22-01-18 The Economic Times (Gujarati) 2 Ahmedabad
25 22-01-18 The Economic Times (Gujarati) 2 Mumbai
26 22-01-18 Afternoon D&C 20 Mumbai
27 22-01-18 Supremacy 7 Mumbai
28 22-01-18 Janmabhoomi Pravesi 8 Mumbai

2 | MEDIA COVERAGE REPORT - OTM 2018




Online Coverage

. http://www.thehindu.com/business/india-aims-to-boost-tourist-
1 | 18.01.2018 | The Hindu | o1/ ticle22466503.ece
Economic https://economictimes.indiatimes.com/news/politics-and-
2 18.01.2018 Times nation/india-eyes-doubling-of-foreign-tourists-to-20m-by-
2020/articleshow/62553647.cms
3 18.01.2018 The Hindu http://www.thehindubusinessline.com/news/india-eyes-doubling-
o Business Line | of-foreign-tourists-to-20-million-by-2020/article10039148.ece
Business http://www.business-standard.com/article/current-affairs/india-
4 18.01.2018 Standard eyes-doubling-of-foreign-tourists-to-20-mn-by-2020-alphons-
118011800565 1.html
s | 18.01.2018 The Indian http://indianexpress.com/article/india/india-eyes-doubling-of-
o Express foreign-tourists-to-20-million-by-2020-5030147/
6 | 18.01.2018 | My Digital FC http.://www:mvdlgltaIfc.com/plan-.and-poIlcv/govt-eves-ZO-m-
foreign-tourists-20-double-fx-earnings
2 | 18.01.2018 Indian http.s://lnd|anmonev.com/news/|nd|a-eves—doublmg-of-forelgn-
Money tourists-to-20-mn-by-2020
.| https://www.outlookindia.com/newsscroll/govt-eyes-20-m-foreign-
8 18.01.2018 | Outlook India tourists-by-20-to-double-fx-earnings/1233125
https://www.ndtv.com/india-news/india-eyes-doubling-of-foreign-
9 | 18.01.2018 | NDTV.com |} icts-to-20-million-by-2020-1801715
Deccan https://www.deccanchronicle.com/nation/current-
10 | 18.01.2018 Chronicle affairs/180118/foreign-tourist-arrivals-record-high-in-2017-eyeing-
to-double-number-by-20-alphons.html
11 | 18.01.2018 Financial http://www.financialexpress.com/india-news/india-eyes-doubling-
o Express of-foreign-tourists-to-20-million-by-2020/1020296/
12 | 18.01.2018 Free Press http://www.freepressjournal.in/business/india-eyes-doubling-of-
o Journal foreign-tourists-to-20-million-by-2020/1206047
. https://www.indiatoday.in/pti-feed/story/india-eyes-doubling-of-
13 | 18.01.2018 | IndiaToday |t ion tourists-to-20m-by-2020-1148496-2018-01-18
14 | 18.01.2018 Money http://www.moneycontrol.com/news/business/economy/india-
o Control eyes-doubling-of-foreign-tourists-to-20-mn-by-2020-2486011.html
. http://www.uniindia.com/efforts-on-to-make-india-peaceful-safe-
15| 18.01.2018 UNTIndia destination-for-tourists/states/news/1110327.html
. http://plenglish.com/index.php?0=rn&id=23514&SEO=india-aims-
16 | 18.01.2018 | Prensa Latina to-attract-20-million-tourists-in-2020
17 | 18.01.2018 Automobile | https://automobilnews.eu/india-eyes-doubling-of-foreign-tourists-
o News to-20-mn-by-2020-news-by-automobilnews-eu/
http://www.way2news.com/short-news/india-eyes-doubling-of-
18 | 18.01.2018 | Way 2 News foreign-tourists-to-20-million-by-2020/

MEDIA COVERAGE REPORT - OTM 2018 | 3



English Press | https://english.press24.in/india-eyes-doubling-of-foreign-tourists-
19 | 18.01.2018 24 to-20-million-by-2020/
50 | 18.01.2018 WN.com https://artlc.le.wn.com/V|ew/2018/01/18/Ind|a eyes doubling of f
oreign tourists to 20 mn_ by 2020/
51 | 18.01.2018 India Essel http://www.india.com/travel/articles/foreign-tourist-arrivals-in-
o group india-crossed-1-crore-mark-in-2017-brought-in-27-billion/
22 | 18.01.2018 Hols:(ljtizhty https://dlkpublications.com/otm-press-release/
Destination | https://www.destination-kerala.com/2018/01/18/otm-emerges-as-
23 18.01.2018 A ) -
Kerala the-largest-travel-trade-show-in-asia-pacific/
Daily ) . . . . "
24 | 18.01.2018 BUSiness http://dailybbusinessnews.blogspot.in/2018/01/asia-pacifics-
largest-travel-trade-show.html
News
Indian News http://www.indiannewsandtimes.com/2018/01/18/657140tm-has-
25 | 18.01.2018 . a-legacy-of-28-years-and-after-germany-and-london-otm-mumbai-
and Times )
is-one-of-the-largest-travel-trade-shows-globally/
Global Prime | http://globalprimenews.com/2018/01/18/asia-pacifics-largest-
26 | 18.01.2018 . B
News travel-trade-show-otm-begins-in-mumbai/
57 | 18.01.2018 Web India https://news.webindial23.com/news/articles/India/20180118/325
123 5397.html
58 | 19.01.2018 DT Next http://Www.dtnext.|n/Ne.V\{s/Bu5|nfass/ZO12.3/01/19000033/1058951
/Government-eyes-20-million-foreign-tourists-by-2020-.vpf
29 | 19.01.2018 | Travel Span http://www.travelspan.|n/a5|a-paC|f|cs-Iargest-traveI-show-otm-set—
record-edition-2018/
30 | 19.01.2018 Alsrewzreld http://airworldservice.org/english/archives/63640
31 | 19.01.2018 Asian News httpE//a5|a.nnevs./sserwce.m/en/busmess/lndla—a|ms—to—boost-
Service tourist-arrivals-in-next-three-years/
32 | 19.01.2018 TraneIan‘d http://wva:tnhglobaI..com/as|a—paC|f|cs—largest—travel—trade-show—
Hospiatality | otm-begins-in-mumbai/
33 | 19.01.2018 Trave.l Biz http://WW\{v.traneIb|zmonltor.com/Trade—News/lndla—a|ms-to-
Monitor boost-tourist-arrivals-alphons-34780
http://www.apnnews.com/category/corporate-news/asia-pacifics-
34 | 19.01.2018 Apn News largest-travel-trade-show-otm-begins-in-mumbai-113627
TR o Fro M i i
35 | 19.01.2018 | City Air News https.//utva|rnews.com/cor1tent/a5|a paC|f|cAE2A)80A)99s largest
travel-trade-show-otm-begins-mumbai
36 | 20.01.2018 Tral\‘;lee' d?:"y http://www.traveldailymedia.com/443124/443124/
37 | 20.01.2018 | Travel Mail http://wva:travelmail..in/asia—pacifics—largest—travel—trade-show—
otm-begins-in-mumbai/
Mumbai https://mumbainewsexpress.com/2018/01/20/asia-pacifics-largest-
38 | 20.01.2018 . B
news Express | travel-trade-show-otm-begins-in-mumbai/
39 | 22.01.2018 | Journey Line | http://www.journeyline.in/newsdet.aspx?q=146221

4 | MEDIA COVERAGE REPORT - OTM 2018




20 | 22.01.2018 The Financial | http://www.thefinancialworld.com/indian-tourism-chants-new-
World mantra-for-growth/
41 | 23.01.2018 Spirit Of. http://www.sujatawde.com/
Mumbai
Pocket News | http://www.pocketnewsalert.com/2018/01/otm-the-largest-travel-
42 | 23.01.2018 ) - . . B
Alert show-in-asia-pacific-receives-overwhelming-response.html
HT http://htsyndication.com/htsportal/web-newswire/article/otm%2C-
43 | 24.01.2018 Svndication the-largest-travel-show-in-asia-pacific-receives-overwhelming-
y response/25520605
: i 2016. .in/201 1 - - -
44 | 24.01.2018 | Bright News https (/brlghtnev'v.s 016.blogspot.in/2018/01/otm-largest-travel
show-in-asia-pacific.html|
Travel & Tour | http://www.travelandtourworld.com/news/article/otm-mumbai-
45 | 24.01.2018 ] B
World concludes-with-overwhelming-responses/
Web News | http://www.webnewswire.com/2018/01/24/otm-the-largest-
46 | 24.01.2018 . ] ; . . B
Wire travel-show-in-asia-pacific-receives-overwhelming-response/
Travel Biz http://www.travelbizmonitor.com/Top-Stories/otm-mumbai-
47 | 25.01.2018 Monitor concludes-with-a-huge-success-with-98-of-them-likely-to-return-in-
2019-34828
48 | 29.01.2018 | Travel Mail http://www.travelmail.in/otm-the-largest-travel-show-in-asia-

pacific-receives-overwhelming-response/

MEDIA COVERAGE REPORT - OTM 2018 | 5



Electronic
1

DD News https://we.tl/jxIAtL1elb
2 DD Sahyadri https://we.tl/2s6gfMYkPx
3 DD Sahyadri https://we.tl/9uKzURMx52

https://www.youtube.com/watch?v=muKpJ TsuPM&feature=yo
4 SAMACHAR DARPAN NEWS | utu.be
https://www.youtube.com/watch?v=V5GCVIY-

5 SNI NEWS 8Qw&feature=youtu.be
6 Breaking Khabaren https://youtu.be/tDSQPRdcEd8
7 Metro India News https://www.youtube.com/watch?v=hvSbmwP9DEA

https://www.youtube.com/watch?v=muKpJ TsuPM&feature=yo
8 SAMACHAR DARPAN NEWS | utu.be
https://www.youtube.com/watch?v=JCHa5LmEXic&feature=you

9 Samay Rashtriya tu.be
https://www.youtube.com/watch?v=AAj2rlv7eFI&feature=youtu
10 Brand Turks .be
https://www.youtube.com/watch?v=M Mtf4iRK24&feature=yo
11 Tahalka News utu.be
https://www.youtube.com/watch?v=Vt0JDrG14eg&feature=you
12 G News 18 tu.be
13 The Star News https://www.youtube.com/watch?v=yDhv|4hb61w
14 Brand Turks https://youtu.be/AAj2riv7eFI
15 Brand Turks https://youtu.be/J1esuJHN3Sg

6 | MEDIA COVERAGE REPORT - OTM 2018




PRINT COVERAGE

MEDIA COVERAGE REPORT - OTM 2018 | 7

D




8 | MEDIA COVERAGE REPORT - OTM 2018

arrivals’

SPECIAL CORRESPONDENT
MUMBAI

The Union Tourism Minis-
try aims to double the
number of foreign tourist
arrivals in three years, said
K.J. Alphons, Minister of
State for Tourism.

“India has done well on
the tourism front in 2017,”
Mr. Alphons said at the
OTM Mumbai 2018 travel
show here on Thursday.

“We crossed the mark of
over 10 million foreign tou-
rists and it is time to cele-
brate that. Along with the
international tourist arriv-
als, including NRIs, we
have crossed over 17 mil-
lion tourists within the last
year,” he said.

“These are very encou-
raging numbers and the go-
vernment is working to-
wards doubling both
foreign tourist arrivals and
foreign exchange earnings
in the next three years.”

Date : 19 - January - 2018
Publication : The Hindu
Page No 114
Center . Mumbai m Utual p r
Client Name : OTM 2018 www.mutualpr.com
THE 3@ HINDU
‘India aims to
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Tar EcoNomic TIMES

Ty e,

¥ India Targets 20 million
Foreign Tourists by 2020

MUMBAI India, which sawa record
number of foreign tourist arrivals
- (FTA) of 10 millionin 2017, is targe-

tingtodouble thisnumber in next
three years, minister of state tourism K J
Alphons on Thursday said. “We crossed 10
million FTAsin 2017 and if we include non-
resident Indians visiting the country then the
number went up to over 17 million. Indollar
terms our earnings have gone up by 20.2%,
whichisavery good growth compared to the
world tourism that grew by less than 5%," the
minister said on sidelines of OTM 2018.
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Asia-Pacific’s largest travel trade show, OTM begins in Mumbai

travel trade show in the Asia
5000 years old civilisation
and a huge heritage for
the world to explore. The
country has innumerable

K J Alphons, Minister of for their effective efforts,

regular outreach to the
the

world community and
B oo

travel for Leisure, Business,

Meetings, Incentive, and London, OTM Mumbai
Conventions and Events  is one of the largest travel
(MICE) and Weddings. trade shows globally. With
It serves literally as the the help of this platform,
“gateway of India’ to the our efforts arc to showcase
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Govt gyes 20m foreign tourists

By 2020, to doubie Fx earnings

overnment has seta target of dou-

bling the number of foreign

tourist arrivals (FTAs) at 20 mil-
lion as well as earnings from the sector
by 2020, Union tourism minister KJ
Alphons said Jast week at the inaugura-
tion of OTM, which was attended by over
45 countries, 21 states and Union territo-
ries and over 1,100 exhibitors.

With § 209 billion spend in 2017,
India’s tourism industry was ed 7th
largest in the world. It contributes about
one-tenth to the GDP and employment.
The public policy thrust of the present
govenment in the centre and the state,
OTM hopes to consolidate its lead as the
largest travel trade show in the Asia
‘Pacific region in the coming years.

In 2017, for the first time, foreign
tourist arrivals touched 10 million, up
from 8.8 million in 2016, when it had
grown by 9.7% over the previous year.
"We have crossed 10 million FTAs in
2017 and if we include non-resident
Indians visiting the country, the number
went up to over 17 million,” the minister
said.

On the revenue side, without i
the absolute numbers the minister said,
"in dollar terms our ings have gone
up by 20.2%, which s a very good:
compared to the world tourism that
grew by less than5%." In 2016, the World
Travel and Tourism Council had ranked
the country at the seventh slot in terms
of its size as a tourism economy with

i USD 209 billion

<«<Union tourism minister KJ Alphors, Maharashra tourism minister Jaykumar
Rawal along with other dignitaries at the inauguration of OTM in Mumbai last week.

three years." ( the role of the
states in tourism development, Alphons
said his ministry is working with the
states and with the industry, "as they
have a_big role to play. So, we are all
working together to make this possible.”
The country is ranked 13th in terms of
foreign tourist arrivals globally, and sev-
enth in Asia Pacific, he said.

"We are getting good spenders who
are contributing 6.88% to GDP and we
are also ibuting 12.6% to overall

aworld-cl ise port.
"We are building an international
cruise port with an investment of Rs
5,000 crore at Mazagon Dock. It will be
operational by 2020 and is fully funded
by government," the state minister said.
India’s leading tour operator Cox &
Kings conducted destination work-
shops, as the Knowledge Partner, "OTM
is the premier show in Western India that
is growing faster and it gives us an

employment,” he added. On the upcom-
ing tourism policy, Alphons said, it
should be out in two-three months, as
2 i i ideas”.

or Rs 14.1 trillion. This was equivalent to
9.6% of GDP

Addressing the media on the sidelines
of the annual tourism event OTM 2018,
et

On his expectation from the Budget
for his ministry, he said, "we are hoping
10 get more than last year... hope they
will be generous in the budget alloca-
tion.” the event,

d "these are very

numbers and government is working
towards doubling both the arrivals and
forex exchange earnings in the next

e VAV

Mabharashtra tourism minister Jaykumar
Rawal said Mumbai has one of the best
airports in the world and is also building

10 engage with the B2B
market,” said Karan Anand, Head-
Relationships, Cox & Kings.

“Turkish exhibitors wait for OTM.
Western India is a very promising
source market for Turkey, contributing
35% of all Indian arrivals, most of it
through the gateway city of Mumbai.
This makes our participation in OTM
Mumbai all the more important,” says
Ozgur Ayturk, Coordinator of Asia and
Pacific in the Turkish Ministry of
Culture and Tourism.
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Asia-Pacific’s
largest travel
trae Show,
0TM begins
in Mumbai

By Our News Bureau

TM is the largest
travel trade show
in the entire Asia

Pacific region. The three
day event is being held at
Bombay Exhibition Centre
in Mumbai beginning from
today, The event was inau-
gurated in the presence of
the Chief Guest Shri. K ]
Alphons, Minister of State
for Tourism (1/C), Govern-
ment of India and Guest
of Honour, Shri. Jaykumar
Rawal, Minister of Tour-
ism, Government of Ma-
harashtra. Speaking at the
inauguration, Shri. K ] Al-
phons, Minister of State for
Tourism (1/C), Government
of India remarked, ‘I am
happy to know that OTM
has emerged as the leading
travel trade show in the
Asia Pacific region, India
has 5000 years old civilisa-
tionanda huge heritage for
the world to explore. The
country has innumerable
tourist destinations from
The Himalaya Mountainsin
the North to the backwaters
in the South.
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The Union Tourism Ministry aims to double the number of foreign tourist
arrivals in three years, said K.J. Alphons, Minister of State for Tourism.

“India has done well on the tourism front in 2017,” Mr. Alphons said at the OTM
Mumbai 2018 travel show here on Thursday.

“We crossed the mark of over 10 million foreign tourists and it is time to
celebrate that. Along with the international tourist arrivals, including NRIs, we
have crossed over 17 million tourists within the last year,” he said.

“These are very encouraging numbers and the government is working towards
doubling both foreign tourist arrivals and foreign exchange earnings in the
next three years,” he added.

“To make this possible, we are working with the State governments and with
the industry since they have a big role to play. So we are all working together
andto make this possible,” he added.

The Minister said in dollar terms, foreign exchange earnings from tourism
sector increased 22.2% which was very high as compared with the global growth
rate of less than 5%.

“We have contributed greatly to the economy in India through tourism which is
6.4% of the total GDP. The travel and tourism industry also employs over 12.6%
of the total population in the country. With the biggest multiplier effect, it
creates jobs for all segments of the society and thus, the Government of India is
keen on promoting it,” he added.

The Minister said the government would come up with a tourism policy within
two to three months for holistic development of the sector and ensure that
more foreign tourists visit India.
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India eyes doubling of foreign tourists to
20m by 2020

PTI | Updated: Jan 18, 2018, 03.54 PM IST

A+ B X
India, which saw a record 10 million Foreign
Tourist Arrivals (FTAs) in 2017, is aiming to
double this number in the next three years,
Minister of State for Tourism KJ Alphons said
today.

"We crossed 10 million FTAs in 2017, and if
we include non-resident Indians visiting the
country then the number went up to over 17

Minister of State for Tourism KJ Alphons has touted
India’s record inflow of foreign tourists and pointed to million. In dollar terms, our earnings have

the beneficial impact on GDP and employment.. gone up by 20.2 per cent, which is a very
good growth compared to the world tourism
that grew by less than five per cent," the minister said on the sidelines of OTM 2018.

These are very encouraging numbers and the government is working towards doubling
both the FTAs and foreign exchange earnings in the next three years, he added.

"To make this possible we are working with the state governments and with the industry, as
they have a big role to play. So we are all working together and make this possible," he
said.

India is doing very well internationally - it is 13th in the world and 7th in the Asia-Pacific in
terms of FTAs, the minister said. He also pointed to the beneficial economic impact of this.
"We are getting good spenders who are contributing 6.88 per cent to the GDP, and we are
also contributing 12.6 per cent to the employment.”

Alphons said the upcoming Tourism Policy should be out in two or three months as "we are
incorporating new ideas", and expressed hope that Budget 2018 would allocate more
funds to tourism than last year.

Maharashtra Tourism Minister Jaykumar Rawal, who was also present at the event, said
Mumbai has one of the best airports in the world and is also building a world-class cruise
port.

"We are building an international cruise port with an investment of Rs 5,000 crore, which
funded by the government at Mazagon Dock. It will be operational by 2020," Rawal added.

In the 3-day OTM 2018, which is organised by Fairfest Media, over 45 countries, over 21
states and Union Territories and over 1,100 exhibitors are participating.
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Tourism Minister Alphons Kannanthanam

MUMBAI, JAN 18: India, which saw a record number of Foreign Tourist Arrivals (FTA) of 10 million
in 2017, is targeting to double this number in next three years, Minister of State Tourism K J Alphons
today said.

“We crossed 10 million FTAs in 2017 and if we include non-resident Indians visiting the country then
the number went up to over 17 million. In dollar terms our earnings have gone up by 20.2 per cent,
which is a very good growth compared to the world tourism that grew by less than five per cent,” the
minister said on the sidelines of OTM 2018.

These are very encouraging numbers and the government is working towards doubling both the FTAs
and foreign exchange earnings in the next three years, he added. “To make this possible we are working
with the state governments and with the industry, as they have a big role to play. So we are all working
together and make this possible,” he said.

India is doing very well internationally and is 13th in terms of foreign tourists arrival and 7th in Asia-
Pacifie, the minister said. “We are getting good spenders who are contributing 6.88 per cent to the GDP
and we are also contributing 12.6 per cent to the employment,” he added.

On the upcoming Tourism Policy, Alphons said, it should be out in two or three months, as “we are
incorporating new ideas™.

When asked about expectation in Budget 2018, he said, “We are hoping to get more than last year...I
hope they will be generous in the budget allocation.”

Maharashtra Tourism Minister Jaykumar Rawal, who was also present at the event, said Mumbai has
one of the best airports in the world and is also building a world-class cruise port. “We are building an
international cruise port with an investment of Rs. 5,000 crore, which funded by the government at
Mazagon Dock. It will be operational by 2020,” Rawal added.

In the 3-day OTM 2018, which is organised by Fairfest Media, over 45 countries, over 21 states and
Union Territories and over 1,100 exhibitors are participating.
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Business Standard

Budget 2018: India eyes
doubling of foreign tourists to 20
mn by 2020: Alphons

India is doing very well internationally and is 13th in terms of foreign tourists arrival and 7th in
the Asia Pacific, the minister said

Press Trust of India | Mumbai
Last Updated at January 18, 2018 15:13 IST

/2] the new Mini: of State ( charge) before taking charge of his
office in New Delhi. Photo: PTI

ALSO READ India, which saw a recrord nymber of Foreign Tourist
Arrivals (FTA) of 10 million in 2017, is targeting to
Budget 2018 may waive NOC double thi M- h Mini h
e ouble this number in next three years, Minister o
stressed assets State Tourism K] Alphons on Thursday said.
Letters: Budget expectations
"We crossed 10 million FTAs in 2017 and if we include

O e S honIdIoioas non-resident Indians visiting the country then the

on growth numbers while

preparing Budget 2018 number went up to over 17 million. In dollar terms our
earnings have gone by 20.2 per cent, which is

Budget 2018: Railways to rning: R b E e

install escalators, lifts at all wvery good growth compared to the world tourism that

major stations grew by less than five per cent,” the minister said on

Budget 2018: Will Arun Jaitley the sidelines of OTM 2018.

meet power industry's

Budget expectations? These are very encouraging numbers and the

government is working towards doubling both the
FTAs and foreign exchange earnings in the next three
years, he added.

"To make this possible we are working with the state governments and with the industry, as
they have a big role to play. So we are all working together and make this possible,” he said.

India is doing very well internationally and is 13th in terms of foreign tourists arrival and 7th
in Asia Pacific, the minister said.

"We are getting good spenders who are contributing 6.88 per cent to the GDP and we are
also contributing 12.6 per cent to the employment," he added.

On the upcoming Tourism Policy, Alphons said, it should be out in two or three months, as
"we are incorporating new ideas".

‘When asked about expectation in Budget 2018, he said "We are hoping to get more than last
year...| hope they will be generous in the budget allocation.”

Maharashtra Tourism Minister Jaykumar Rawal, who was also present at the event, said
Mumbai has one of the best airports in the world and is also building a world-class cruise
port.

“We are building an international cruise port with an investment of Rs 5,000 crore, which
funded by the government at Mazagon Dock. It will be operational by 2020," Rawal added.

In the 3-day OTM 2018, which is organised by Fairfest Media, over 45 countries, over 21
states and Union Territories and over 1,100 exhibitors are participating.
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India eyes doubling of foreign tourists to
20 million by 2020

These are very encouraging numbers and the government is working towards doubling both the FTAs
and foreign exchange earnings in the next three years, Minister of State Tourism K ] Alphons added.
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These are very encouraging numbers and the government is working towards
doubling both the FTAs and foreign exchange earnings in the next three years,
he added. “To make this possible we are working with the state governments and
with the industry, as they have a big role to play. So we are all working together
and make this possible,” he said.

India is doing very well internationally and is 13th in terms of foreign tourists
arrival and 7th in Asia Pacific, the minister said. “We are getting good spenders
who are contributing 6.88 per cent to the GDP and we are also contributing 12.6
per cent to the employment,” he added.

On the upcoming Tourism Policy, Alphons said, it should be out in two or three
months, as “we are incorporating new ideas”.

When asked about expectation in Budget 2018, he said “We are hoping to get
more than last year...I hope they will be generous in the budget allocation.”

Maharashtra Tourism Minister Jaykumar Rawal, who was also present at the
event, said Mumbai has one of the best airports in the world and is also building
a world-class cruise port. “We are building an international cruise port with an
investment of Rs 5,000 crore, which funded by the government at Mazagon Dock.
It will be operational by 2020,” Rawal added.

In the 3-day OTM 2018, which is organised by Fairfest Media, over 45 countries,
over 21 states and Union Territories and over 1,100 exhibitors are participating.

For all the latest India News, download Indian Express App
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Govt eyes 20 m foreign tourists by '20, to
double Fx earnings

By PTI , Thursday, 18 January 2018

City; New Delhi

Government has set a target of doubling the number of foreign tourist arrivals (FTAs) at 20
million as well as earnings from the sector by 2020, Union tourism minister KJ Alphons said
today.

In 2017, for the first time, foreign tourist arrivals touched 10 million, up from 8.8 million in 2016,
when it had grown by 9.7 per cent over the previous year.

"We have crossed 10 million FTAs in 2017 and if we include non-resident Indians visiting the
country, the number went up to over 17 million," the minister said.

On the revenue side, without sharing the absolute numbers the minister said, "in dollar terms our
earnings have gone up by 20.2 per cent, which is a very good growth compared to the world
tourism that grew by less than 5 per cent."

In 2016, the World Travel and Tourism Council had ranked the country at the seventh slot in
terms of its size as a tourism economy with forex earnings of close to USD 209 billion or Rs 14.1
trillion. This was equivalent to 9.6 per cent of GDP.

Addressing the media on the sidelines of the annual tourism event OTM 2018, here he said
"these are very encouraging numbers and government is working towards doubling both the
arrivals and forex exchange earnings in the next three years."

Underlining the role of the states in tourism development, Alphons said his ministry is working
with the states and with the industry, "as they have a big role to play. So, we are all working
together to make this possible." The country is ranked 13th in terms of foreign tourist arrivals
globally, and seventh in Asia Pacific, he said.

"We are getting good spenders who are contributing 6.88 per cent to GDP and we are also
contributing 12.6 per cent to overall employment," he added.

On the upcoming tourism policy, Alphons said, it should be out in two-three months, as "we are
incorporating new ideas".

On his expectation from the Budget for his ministry, he said, "we are hoping to get more than last
year...| hope they will be generous in the budget allocation."

Addressing the event, Maharashtra tourism minister Jaykumar Rawal said Mumbai has one of the
best airports in the world and is also building a world-class cruise port.

"We are building an international cruise port with an investment of Rs 5,000 crore at Mazagon
Dock. It will be operational by 2020 and is fully funded by government," the state minister said.

The three-day OTM is being attended by over 45 countries, 21 states and Union territories and
over 1,100 exhibitors.
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India eyes doubling of foreign tourists to
20 mn by 2020
Thursday, January 18, 2018, 2:04 PM

India, which saw a record number of Foreign Tourist Arrivals of 10-
million in 2017, is targeting to double this number in next three years,
Minister of State Tourism K J Alphons today said. "We crossed 10-
million FTAs in 2017 and if we include non-resident Indians visiting the
country then the number went up to over 17-million,” the minister said
on the sidelines of OTM-2018.
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Govt eyes 20 m foreign tourists by '20, to double Fx earnings
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(Eds: Rehashing copy throughout, adding more data)

Mumbai, Jan 18 Government has set a target of doubling the number of foreign
tourist arrivals (FTAs) at 20 million as well as earnings from the sector by 2020,
Union tourism minister KJ Alphons said today.

In 2017, for the first time, foreign tourist arrivals touched 10 million, up from 8.8
million in 2016, when it had grown by 9.7 per cent over the previous year.

"We have crossed 10 million FTAs in 2017 and if we include non-resident Indians
visiting the country, the number went up to over 17 million," the minister said.

On the revenue side, without sharing the absolute numbers the minister said, "in
dollar terms our earnings have gone up by 20.2 per cent, which is a very good
growth compared to the world tourism that grew by less than 5 per cent.”

In 2016, the World Travel and Tourism Council had ranked the country at the
seventh slot in terms of its size as a tourism economy with forex earnings of close
to USD 209 billion or Rs 14.1 trillion. This was equivalent to 9.6 per cent of GDP.

Addressing the media on the sidelines of the annual tourism event OTM 2018, here he said "these are very encouraging
numbers and government is working towards doubling both the arrivals and forex exchange earnings in the next three
years."

Underlining the role of the states in tourism development, Alphons said his ministry is working with the states and with
the industry, "as they have a big role to play. So, we are all working together to make this possible." The country is
ranked 13th in terms of foreign tourist arrivals globally, and seventh in Asia Pacific, he said.

"We are getting good spenders who are contributing 6.88 per cent to GDP and we are also contributing 12.6 per cent to
overall employment,” he added.

On the upcoming tourism policy, Alphons said, it should be out in two-three months, as "we are incorporating new ideas".

On his expectation from the Budget for his ministry, he said, "we are hoping to get more than last year...| hope they will
be generous in the budget allocation.”

Addressing the event, Maharashtra tourism minister Jaykumar Rawal said Mumbai has one of the best airports in the
world and is also building a world-class cruise port.

"We are building an international cruise port with an investment of Rs 5,000 crore at Mazagon Dock. It will be operational
by 2020 and is fully funded by government,” the state minister said.

The three-day OTM is being attended by over 45 countries, 21 states and Union territories and over 1,100 exhibitors.
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India Eyes Doubling Of Foreign Tourists To 20 Million By
2020

Minister of State Tourism K J Alphons today said, "These are very encouraging numbers and the government is
working towards doubling both the FTAs and foreign exchange earnings in the next three years."

All India | Press Trust of India | Updated: January 18, 2018 15:14 IST
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Government is going to work towards doubling both the FTAs and foreign exchange earnings. (File)

Mumbai: India, which saw a record number of Foreign Tourist Arrivals (FTA) of 10 million in
2017, is targeting to double this number in next three years, Minister of State Tourism K T Alphons
today said.

"We crossed 10 million FTAs in 2017 and if we include non-resident Indians visiting the country
then the number went up to over 17 million. In dollar terms our earnings have gone up by 20.2 per
cent, which is a very good growth compared to the world tourism that grew by less than five per
cent," the minister said on the sidelines of OTM 2018.

These are very ging bers and the go 1s working towards doubling both the
FTAs and foreign exchange earnings in the next three years, he added.

"To make this possible we are working with the state governments and with the industry, as they
have a big role to play. So we are all working together and make this possible," he said.

India is doing very well internationally and is 13th in terms of foreign tourists arrival and 7th in Asia
Pacific, the minister said.

"We are getting good spenders who are contributing 6.88 per cent to the GDP and we are also
contributing 12.6 per cent to the employment.” he added.

On the upcoming Tourism Policy. Alphons said, it should be out in two or three months, as "we are
incorporating new ideas".

When asked about expectation in Budget 2018, he said "We are hoping to get more than last year...I
hope they will be generous in the budget allocation.”

Maharashtra Tourism Minister Jaykumar Rawal, who was also present at the event, said Mumbai has
one of the best airports in the world and is also building a world-class cruise port.

"We are building an international cruise port with an investment of Rs 5,000 crore,
which funded by the government at Mazagon Dock. It will be operational by 2020."

COMMENTS
Rawal added.

In the 3-day OTM 2018. which is organised by Fairfest Media, over 45 countries.
over 21 states and Union Territories and over 1.100 exhibitors are participating.
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Foreign tourist arrivals record high in 2017,
eyeing to double number by '20: Alphons
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India is doing very well internationally and is 13th in terms of foreign tourists’ arrival
and 7th in Asia Pacific, the minister added.
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3 India, which saw a record number of Foreign Tourist Arrivals of 10 million in 2017, is targeting to
double this number in next three years, tourism minister K] Alphons said. (Photo: File)

Mumbai: India, which saw a record number of Foreign Tourist Arrivals (FTA) of
10 million in 2017, is targeting to double this number in next three years,
Minister of State Tourism K] Alphons on Thursday said.

"We crossed 10 million FTAs in 2017 and if we include non-resident Indians
visiting the country then the number went up to over 17 million. In dollar terms
our earnings have gone up by 20.2 per cent, which is a very good growth
compared to the world tourism that grew by less than five per cent,” the minister
said on the sidelines of OTM 2018.

These are very encouraging numbers and the government is working towards
doubling both the FTAs and foreign exchange earnings in the next three years,
he added.

"To make this possible we are working with the state governments and with the
industry, as they have a big role to play. So we are all working together to make
this possible,” he said.

India is doing very well internationally and is 13th in terms of foreign tourists’
arrival and 7th in Asia Pacific, the minister added.

"We are getting good spenders who are contributing 6.88 per cent to the GDP
and we are also contributing 12.6 per cent to the employment,” he further said.

On the upcoming Tourism Policy, Alphons said, it should be out in two or three
months, as "we are incorporating new ideas”.

When asked about expectation in Budget 2018, he said "We are hoping to get
more than last year...| hope they will be generous in the budget allocation.”

Maharashtra Tourism Minister Jaykumar Rawal, who was also present at the
event, said Mumbai has one of the best airports in the world and is also building

a world-class cruise port.

"We are building an international cruise port with an investment of Rs 5,000
crore, which funded by the government at Mazagon Dock. It will be operational
by 2020," Rawal added.

In the 3-day OTM 2018, which is organised by Fairfest Media, over 45 countries,
over 21 states and Union Territories and over 1,100 exhibitors are participating.
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India eyes doubling of foreign
tourists to 20 million by 2020

India, which saw a record number of Foreign Tourist Arrivals (FTA) of
10 million in 2017, is targeting to double this number in next three
years, Minister of State Tourism K J Alphons today said.
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India, which saw a record number of Foreign Tourist Arrivals (FTA) of 10 million in 2017, is

targeting to double this number in next three years, Minister of State Tourism K J Alphons today

said. (Image: PTI)
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years, Minister of State Tourism K ] Alphons

today said. “We crossed 10 million FTAs in

2017 and if we include non-resident Indians
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the FTAs and foreign exchange earnings in the

next three years, he added. “To make this
possible we are working with the state governments and with the industry, as they
have a big role to play. So we are all working together and make this possible,” he
said.

India is doing very well internationally and is 13th in terms of foreign tourists
arrival and 7th in Asia Pacific, the minister said. “We are getting good spenders
who are contributing 6.88 per cent to the GDP and we are also contributing 12.6
per cent to the employment,” he added. On the upcoming Tourism Policy, Alphons
said, it should be outin two or three months, as “we are incorporating new ideas”.
When asked about expectation in Budget 2018, he said “We are hoping to get more
than last year...I hope they will be generous in the budget allocation.”
Maharashtra Tourism Minister Jaykumar Rawal, who was also present at the
event, said Mumbai has one of the best airports in the world and is also building a
world-class cruise port. “We are building an international cruise port with an
investment of Rs 5,000 crore, which funded by the government at Mazagon Dock.
It will be operational by 2020,” Rawal added.

In the 3-day OTM 2018, which is organised by Fairfest Media, over 45 countries,
over 21 states and Union Territories and over 1,100 exhibitors are participating.

Get latest news and updates on Auto Expo 2018, check breaking news on Budget
2018, like us on Facebook and follow us on Twitter.
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India eyes doubling of foreign tourists to 20 million by
2020

Mumbai: India, which saw a record number of Foreign Tourist Arrivals (FTA) of 10 million in 2017, is
targeting to double this number in next three years, Minister of State Tourism K | Alphons today said.

“We crossed 10 million FTAs in 2017 and if we include non-resident Indians visiting the country then
the number went up to over 17 million. In dollar terms our earnings have gone up by 20.2 per cent,
which is a very good growth compared to the world tourism that grew by less than five per cent,” the
minister said on the sidelines of OTM 2018. These are very encouraging numbers and the government
is working towards doubling both the FTAs and foreign exchange earnings in the next three years, he
added.

“To make this possible we are working with the state governments and with the industry, as they have
a big role to play. So we are all working together and make this possible,” he said. India is doing very
well internationally and is 13th in terms of foreign tourists arrival and 7th in Asia Pacific, the minister
said.
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umbai, Jan 18 (PTI) India, which saw a record number of
Foreign Tourist Arrivals (FTA) of 10 million in 2017, is
targeting to double this number in next three years, Minister of

State Tourism K J Alphons today said.

"We crossed 10 million FTAs in 2017 and if we include non-
resident Indians visiting the country then the number went up
to over 17 million. In dollar terms our earnings have gone up by
20.2 per cent, which is a very good growth compared to the
world tourism that grew by less than five per cent,” the
minister said on the sidelines of OTM 2018.

These are very encouraging numbers and the government is
working towards doubling both the FTAs and foreign exchange

earnings in the next three years, he added.

"To make this possible we are working with the state
governments and with the industry, as they have a big role to
play. So we are all working together and make this possible,” he

said.

India is doing very well internationally and is 13th in terms of
foreign tourists arrival and 7th in Asia Pacific, the minister

said.

"We are getting good spenders who are contributing 6.88 per
cent to the GDP and we are also contributing 12.6 per cent to
the employment,” he added.

On the upcoming Tourism Policy, Alphons said, it should be
out in two or three months, as "we are incorporating new
ideas”.

When asked about expectation in Budget 2018, he said "We are
hoping to get more than last year...I hope they will be generous

in the budget allocation.”

Maharashtra Tourism Minister Jaykumar Rawal, who was also
present at the event, said Mumbai has one of the best airports
in the world and is also building a world-class cruise port.

"We are building an international cruise port with an
investment of Rs 5,000 crore, which funded by the government
at Mazagon Dock. It will be operational by 2020,” Rawal added.

In the 3-day OTM 2018, which is organised by Fairfest Media,
over 45 countries, over 21 states and Union Territories and over
1,100 exhibitors are participating. PTI SM DSK DSK BAS
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India eyes doubling of foreign tourists to 20 mn by 2020
These are very encouraging numbers and the government is working towards doubling
both the FTAs and foreign exchange earnings in the next three years, he added.

PTI
@moneycontrolcom

India, which saw a record
number of Foreign Tourist
Arrivals (FTA) of 10 million in
2017, is targeting to double this
number in next three years,
Minister of State Tourism K J
Alphons today said.

"We crossed 10 million FTAs in
2017 and if we include non-
resident Indians visiting the
country then the number went up
to over 17 million. In dollar terms

our earnings have gone up by
20.2 per cent, which is a very
good growth compared to the world tourism that grew by less than five per cent,” the minister said on the
sidelines of OTM 2018.

These are very encouraging numbers and the government is working towards doubling both the FTAs and
foreign exchange earnings in the next three years, he added.

"To make this possible we are working with the state governments and with the industry, as they have a big
role to play. So we are all working together and make this possible,” he said.

India is doing very well internationally and is 13th in terms of foreign tourists
RELATED NEWS

arrival and 7th in Asia Pacific, the minister said.
Budget 2018: Customs duty rejig
likely to make mobile phones and "We are getting good spenders who are contributing 6.88 per cent to the GDP
electronic goods costlier R .

and we are also contributing 12.6 per cent to the employment,” he added.
PFRDA allows 25% withdrawal
after 3 years in NPS; 10 points On the upcoming Tourism Policy, Alphons said, it should be out in two or three
every subscriber must know months, as "we are incorporating new ideas".

Flammable cargo likely to have o . .
caused Pawan Hans chopper When asked about expectation in Budget 2018, he said "We are hoping to get

crash: Ragort more than last year...I hope they will be generous in the budget allocation.”

Maharashtra Tourism Minister Jaykumar Rawal, who was also present at the event, said Mumbai has one of
the best airports in the world and is also building a world-class cruise port.

"We are building an international cruise port with an investment of Rs 5,000 crore, which funded by the
government at Mazagon Dock. It will be operational by 2020," Rawal added.

In the 3-day OTM 2018, which is organised by Fairfest Media, over 45 countries, over 21 states and Union
Territories and over 1,100 exhibitors are participating.
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Efforts on to make India peaceful, safe destination for tourists:

Mumbai, Jan 18 (UNI) The Union Ministry of Tourism is working to
establish India as a peaceful and safe destination for tourists, K J
Alphons, Union Minister of State for Tourism, said on Thursday.

Speaking after inaugurating the largest three-day travel trade show,
OTM, along with Jaykumar Rawal, Minister of Tourism, Government of
Maharashtra, at the Bombay Exhibition Centre, Goregaon in north
Mumbai, he said, "India has 5,000-year-old civilisation and a huge
heritage for the world to explore.

The country has innumerable

tourist destinations from the Himalaya Mountains in the north to the
backwaters in the south.

"Indian tourism also offers spiritual tourism and cultural heritage
with its widely spread civilisation in the sub-continent." he said.

India is the largest market of travel and tourism in the world, as
Indians make some 22 million trips abroad and more than a billion
within the country, Mr Alphons said. Please log in to get detailed story.
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India Aims to Attract 20 Million Tourists in
2020

New Delhi, Jan 18 (Prensa Latina) After exceeding tourist arrivals by 10 million last year, India is
now working to double the figure in 2020, today announced the minister of the sector, K.J.
Alphons.

If that amount is added to the seven million non-resident Indians in the country, then we will
surpass 17 million visitors in 2017, Alphons told the press during the World Tourism Organization
Fair, which opened on Thursday in the western city of Mumbai.

In terms of revenues, 27 billion dollars came into the country, an increase of 20,2 percent
compared to 2016, which is a very good growth with respect to world tourism that grew less than
five percent, said the official

These are very encouraging figures and the government is working to double the number of
arrivals and foreign exchange earnings in the next three years, he stressed.

Alphons estimated that state authorities have a key role in these plans.

We already ranked 13th internationally in terms of the number of foreign visitors and 7th in Asia,
he said.

The minister revealed that the sector contributes 6,8 percent of the National Gross Domestic
Product and employs 12 percent of the Indian workforce.

He announced that the next Tourism Policy will be presented in two or three months in line with
the new requirements and exceptions.

The most popular Indian destinations are the Taj Mahal, in Agra city; the Qutub Minar and the Red
Fort in this capital, the Amber Fort in Jaipur; the beaches of the western state of Goa, and the

temples of southern India, several surveys coincide.
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INDIA EYES DOUBLING OF INTERNATIONAL VACATIONERS TO 20 MN
BY 2020

India, which noticed a report variety of Overseas Vacationer Arrivals (FTA) of 10 million in 2017, is concentrating on to double this
quantity in subsequent three years, Minister of State Tourism Ok J Alphons as we speak mentioned.

“We crossed 10 million FTAs in 2017 and if we embrace non-resident Indians visiting the nation then the quantity went as much as
over 17 million. In greenback phrases our earnings have gone up by 20.2 per cent, which is an excellent development in comparison
with the world tourism that grew by lower than 5 per cent.” the minister mentioned on the sidelines of OTM 2018.

These are very encouraging numbers and the federal government is working in direction of doubling each the FTAs and international

change earnings within the subsequent three years, he added.

“To make this potential we're working with the state governments and with the trade, as they've a giant function to play. So we're all

working collectively and make this potential? he mentioned.

India is doing very properly internationally and is 13th when it comes to international vacationers arrival and seventh in Asia Pacific,
the minister mentioned.

“We're getting good spenders who're contributing 6.88 per cent to the GDP and we're additionally contributing 12.6 per cent to the
employment,” he added.

On the upcoming Tourism Coverage, Alphons mentioned, it ought to be out in two or three months, as “we're incorporating new
concepts”.

When requested about expectation in Price range 2018, he mentioned “We hope to get greater than final 12 months...| hope they are
going to be beneficiant within the price range allocation.”

Maharashtra Tourism Minister Jaykumar Rawal, who was additionally current on the occasion, mentioned Mumbai has top-of-the-
line airports on the earth and can also be constructing a world-class cruise port.

“We're constructing a world cruise port with an funding of Rs 5,000 crore, which funded by the federal government at Mazagon Dock.
Itis going to be operational by 2020, Rawal added.

Within the Three-day OTM 2018, which is organised by Fairfest Media, over 45 international locations, over 21 states and Union
Territories and over 1,100 exhibitors are collaborating.
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India Eyes Doubling Of Foreign Tourists To 20 Million By 2020

9 January 18,2018 & Way2News W All India, India

India, which saw a record number of Foreign Tourist Arrivals (FTA) of 10 million in 2017, is targeting to
double this number in next three years, Minister of State Tourism K J Alphons today said
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India Eyes Doubling Of Foreign Tourists To 20 Million By
2020

By Kotgari News ©On Jan 18,2018

< QOO0 -

Government is going to work towards doubling both the FTAs and foreign exchange
earnings. (File)

Mumbai: India, which saw a record number of Foreign Tourist Arrivals (FTA) of 10
millionin 2017, is targeting to double this number in next three years, Minister of
State Tourism K J Alphons today said.

“We crossed 10 million FTAs in 2017 and if we include non-resident Indians visiting
the country then the number went up to over 17 million. In dollar terms our earnings
have gone up by 20.2 per cent, which is a very good growth compared to the world
tourism that grew by less than five per cent,’ the minister said on the sidelines of
QOTM 2018.

These are very encouraging numbers and the government is working towards
doubling both the FTAs and foreign exchange earnings in the next three years, he
added.

“To make this possible we are working with the state governments and with the
industry, as they have a big role to play. So we are all working together and make this
possible," he said.

India is doing very well internationally and is 13th in terms of foreign tourists arrival
and 7th in Asia Pacific, the minister said.

“We are getting good spenders who are contributing 6.88 per cent to the GDP and
we are also contributing 12.6 per cent to the employment,’ he added.

On the upcoming Tourism Policy, Alphons said, it should be out in two or three
months, as “we are incorporating new ideas”.

When asked about expectation in Budget 2018, he said “We are hoping to get more
than last year...| hope they will be generous in the budget allocation!

Maharashtra Tourism Minister Jaykumar Rawal, who was also present at the event,
said Mumbai has one of the best airports in the world and is also building a world-
class cruise port.

“We are building an international cruise port with an investment of Rs 5,000 crore,
which funded by the government at Mazagon Dock. It will be operational by 2020,
Rawal added.

Inthe 3-day OTM 2018, which is organised by Fairfest Media, over 45 countries,
over 21 states and Union Territories and over 1,100 exhibitors are participating.
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hese are very encouraging numbers and the government is working
towards doubling both the FTAs and foreign exchange earnings in the next three
years, he added.

PTl @moneycontrolcom

India, which saw a record number of Foreign Tourist Arrivals (FTA) of 10 million
in2017,is
"To make this possible we are working with the
state governments and with the industry, as they
have a big role to play. So we are all working
together and make this possible,"
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Foreign Tourist Arrivals in India Crossed 1
Crore Mark in 2017, Brought in $27 Billion

India's Travel and Tourism sector has been doing "extremely well"
according to Union Tourism Minister Alphons Kannanthanam.

India has captured the imagination of many a foreign tourist for years.
From the magnificent Taj Mahal which stands as an epitome of Mughal
architecture to the serene backwaters of Kerala that define peace and
tranquility, India has loads of attractions that appeal to the sensibilities
of foreign tourists. So, it should come as no surprise that foreign
tourist arrivals in India have been on the rise. In 2017, India has
received a record high of over 10 million (1 crore) FTAs. This has
translated to earnings of over $27 billion. This is great news for the
Travel and Tourism sector which continues to grow. ALSO SEE India on
the Look-out for Untraceable Historical Monuments

Speaking to reporters in Kochi, Union Tourism Minister Alphons
Kannanthanam stated that the tourism sector has been doing
“extremely well”, and in 2017 alone, there was an increase of 15.2% in
the foreign tourist arrivals to the country. “And the foreign exchange
earnings went up by 20.2%. So my income from tourism from foreign
tourists’ arrival alone last year has been $27 billion and if we convert to
rupee terms it would come to approximately Rs1,75,000 crore,” said
Kannanthanam. According to him, the tourism sector is contributing
6.88% to India’s total GDP, besides 12.36% of the total employment in
terms of jobs.

The Minister was in Kerala to chair a review meeting between Railway
officials and Kerala government on the development of railways in the
state. He also briefly spoke about the popular pilgrim destination
Sabrimala and acknowledged that central fund should be sanctioned
for the Sabari Railway project to build the Angamaly-Erumely line.
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Exhibitors at OTM

Allin all, OTM 2018 will be showcasing the National Tourist Organisations (NTOs) of India, Bahrain,
Bangladesh, Bhutan, Botswana, Cambodia, China, Croatia, Cyprus, Egypt. Fiji, Greece, Indonesia, Japan, Kenya,
Korea, Macau, Maldives, Nepal, New Zealand, Palestine, Romania, Rwanda, Tanzania, Thailand, Turkey.

To tap into the booming travel market of India, country representatives from Bulgaria, Canada, Dubai,
Germany. Hong Kong, Iran, Kazakhstan, Malaysia. Peru, Philippines, Russia, Seychelles, Singapore, Sri Lanka,
United Kingdom, United States of America, Uzbekistan and Vietnam will also be making it to the Asia Pacific's
largest travel show.

The Ministry of Tourism, Government of India is also expected to have a strong presence at the show. Major
Indian destinations, too, are not far behind their international counterparts. The Indian State Tourism Boards
of Maharashtra, Jammu and Kashmir, Gujarat, Uttarakhand, West Bengal. Himachal Pradesh, Odisha, Manipur,
Karnataka, Madhya Pradesh, Andaman and Nicobar Islands, Andhra Pradesh, Jharkhand, Arunachal Pradesh,
Goa, Chandigarh, Punjab, Tripura, Assam, Meghalaya and Mizoram will be ensuring their representation with a
large number of sellers to showcase India at its best.

Buyer's Turnout

More than 300 corporate buyers from renowned companies have scheduled meetings. They will be visiting the
show from all over India to meet the pool of exhibitors showcasing their products and services at OTM 2018.

Major companies include, DDB Mudra, Corporate Flyers, Alembic Pharmaceuticals, Gammon Infrastructure
Projects, Aircel, WOV Travel Company, Crowley Accord Marine Management. Expedition 2 India, The Travel
Planners, Seven Vows - A Planned Chaos, Intellect Life Sciences, Eventzinspired, Prime Connections, Wander
Globe, Sterling Hospitals, Magma Fincorp, Scotch and Water Innovations, Gionee and many others.

QUOTES

1 am happy to know that Fairfest Media is organising OTM, which has emerged as the leading travel trade
show in the Asia Pacific region, with a large number of national and international stakeholders from the global
tourism industry participating. | understand that organisers have a proven track record of pioneering and
curating international tourism marts all across the country for the last 28 years. | look forward to being a part
of the event and wish the upcoming edition of OTM all the very best!

- K] Alphons, Minister of State (Independent Charge) for Tourism, Government of India

| am sure that the national and international tourism destinations and travel products will find OTM a useful
platform for marketing to and transacting business with the fast growing Indian travel industry. OTM will also
be a useful platform to exchange ideas and opportunities for cooperation between the various tourism
stakeholders, for promoting domestic and inbound tourism. | am given to understand that exhibitors and
trade visitors at the mart will be able to set up pre-fixed appointments to maximise the business
opportunities. Sessions on film tourism, destination weddings, travel blogging. MICE etc planned on the
sidelines will also provide additional educational and networking opportunities.

- Rashmi vVerma, Secretary, Ministry of Tourism, Government of India

It is praiseworthy that Fairfest Media Ltd is organising this show since last 30 years with a view to providing a
platform for the stakeholders of the travel and tourism industry to meet network and explore opportunities
for tourism exchanges between countries, states and regions. | hope that this travel show will help in
promoting tourism and popularising tourist destinations in the country including Maharashtra. | extend my
best wishes to organisers and all participants and wish OTM a grand success.

- Devendra Fadnavis. Chief Minister. Government of Maharashtra

| understand that with over 1,100 exhibitors from 45 countries and 21 Indian states, OTM 2018 will be India’s
biggest-ever travel trade show. Maharashtra Tourism is happy to lend its full support as the Host State. Qur
big participation at OTM over the years underlines the importance of which our Government attaches to
tourism as an economic driver. | wish all the exhibitors and visitors at OTM good business and a comfortable
and enjoyable stay in Mumbai and Maharashtra.

- Jaykumar Rawal, Minister of Tourism, Government of Maharashtra

About Fairfest Media Ltd

OTM is organised by Fairfest Media Ltd, also the organisers of TTF and BLTM branded travel shows. It is India’s
oldest and the largest travel trade show network for over 25 years, spanning 9 cities. Fairfest Media is also the
Publisher of the most widely distributed print and web editions of the B2B journal - Travel News Digest (TND).
It also organises Municipalika, one of its kind annual event focused on urban solutions.
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GfM EMERGES AS THE LARGEST TRAVEL

TRADE SHOW IN ASIA-PACIFIC

EVENTS

Mumbai: OTM Mumbai, which began on Thursday, has emerged as the largest travel trade

show in the Asia-Pacific region. On the two parameters — the number of participants and
gross exhibition area rented by the organisers, OTM has gained an edge over ITB Asia and
SATTE; the other two leading shows in the region.

OTM also has participants from a larger number of countries (45) when compared to SATTE
(40), as per publicly available information that can be verified. According to a visitor survey,
approximately 76 per cent of the trade visitors at OTM 2017 did not visit any other show in
India. It shows OTM is visited by unique buyers from Western India and Mumbai, not
accessible through any other show.

Approximately a quarter of OTM's buyers are from outside Mumbai, out of which half are
from Delhi. This data shows that OTM is also effective in providing access to trade buyers

and visitors from all over India

OTM 2018 is being organised from January 18-20, at the Bombay Convention and Exhibition
Centre. Turkey, Greece and Thailand are three biggest country pavilions, returning to OTM in
2018

The leading tour operator in the country — Cox & Kings has signed up with OTM for the next
three years, as the Knowledge Partner. Global leader in hotel marketing technology — Google
has partnered to organise CMO workshops on the sidelines of OTM 2018

The National Tourist Organisations (NTOs) of Palestine, Japan, New Zealand, Maldives,
Russia, Tanzania, Bhutan, Korea, Egypt, Bangladesh, Nepal, Zagreb and Croatia are
exhibiting with large country pavilions. Himachal Pradesh, Madhya Pradesh, Andaman and
Nicobar and Andhra Pradesh have also set up large state pavilions. The Ministry of
Development of North Eastern Region (DoNER) is for the first time conducting a mega
publicity exercise at OTM for promoting North-Eastern destinations.

TravHQ has partnered with OTM to organise Travel Technology Track, with sessions on
innovative travel tech solutions, panel discussions with industry thought-leaders and digital
skill development workshops. ‘Destination Reporter’ India Travel Magazine is media partner
of the event

OTM is organised by Fairfest Media Ltd, also the organisers of TTF and BLTM branded travel
shows.

For more information on OTM visit -
http//otm.co.in/

Facebook -
https://www.facebook.com/OTMIndia/
Twitter —

https://twitter.com/otmindia

Linkedin
https://in.linkedin.com/company/otm
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t Asia Pacific travel show was inaugurated by Shri. K J Alphons, Minister of Stats for Tourism (IC),

Govermment of Indis

= The event will be withessing 300 hosted buyers and more than 15,000 trade visitors

st State Maharashtra has & powerful presence led by Shri. Jaykumar Rawal. Minister of Tourism, Government
S Manarasmra

= Close to 1200 sellers. 50 plus countries and 25 plus states represented at OTM 2018

Mumbai, 18 January, 2018; OTM is th largest travsi wrads show in 1he sriira Asia Paciic ragion. The thres day svent s being
held at Bombay Exhi Centre in Mot inning from today The event was inauguraied in the presence of ihe Chist
Cast Sl K 4 Alphona. Miniswer of State for Touniem (/C), Gavernment of india and Gusst of Honour, Shii. Jay Rawal
Minister of Touriam. Government of Maharashira

Speaking at the inauguration. Shr Alphons. Minister of Stste for Tourism (LC). Govermment of India remarked. 7/ am
naBpy fo know ihat OTM has emerged 8 the leading travel traue show in the Asia Pacific region. India has 5000 years old
civilsation and a huge herttage for the wo. cintry able tounst destinations from T

Mountzins in the North 1o the backwaters i

wal tounem end o
me M

i its widely spresd civiiestion in ine sus-continent. |
i rts. regular outreach to the world

s e oty e aagime Yo o r w ‘of India for lourisrm i the o

dance building sh India &z & peaceful and

Sommunity and the
waorking ta bring In con!

turther added.

is one of he largest markets of ravel and ourism in the wodd. Indians take some 22 abroad and more than &

o1 of domastic and outbound tavsl for Laisure. Business. Mestings
oy rally a= the ‘gateway of India” to the largest number of
traveliors going abroad from other ciies and towns In Westerm and Southern india

TR e Ak Pl L et Trmiel & e from across the travel industry participate in this ev ips in

= event acy of 28 years and after Germany and Landan, GTA of the
v vonrode shows oicbely. wan the el oF thie plattorm. our efforts are fo Shawesse the wreasure of fournem inat we
possess in Mumba, Maherashtra and st of the country. aid Shri. Jaykumar Rawal, Minister of Tourism, Government
of Manarashira.

the decades, OTM has emarged as the largest travel rade show in Asia Pac 7 terms of rented area. It
s the mces Senruasionsl el trle mkoi e M. wich more;times S0 countries and ouer 25 sttes Being
represented b et ine 16 Wosiets 55 BED ns between close to 1200
e bore and 15,000 plus wads viahars and Buyere,

U200 sl b 0 7 o e i Y 6 L e o b sl i s
GDP and employment The public policy thrust of the present governmant in o state, OTM hopes
Conaaiaaia ha lead o tha Iargest wavel e show in the Aeia Pecfcregion in the coming ye

ool vl one oponone Fion & Hvge. b ooy show o somhoioges o o Mok Poun: 1C/FAR b prenlie
#how in Wastern Indla inat Is arowing fester and it ives us an opportunity 1o sngage with the 628 market.” said Keran Anan
THea Reteomanis. Con 8 Kinge

Turkish exibitors wait for OTM. Wastarn India is & very promising source market for Turkey, contributing 35% of all Indian
anivals, most of it through the gatewsy city of Mumbal. This makes our participation in OTM Mumbal all the more Important.
e Gk guat Pyeset, oo ot Bale arv FacHe e Turkdah Miniotey of Culbure and Toutom

National Tourlst Organisations of Turkey. Gresce. Indonesia Thailand. Egypt. Ne na. Kenya, Maldives. Rwanda. Macao
Banglade: pan, Bh: ania, Romania R, Ctbrin Do, Ny Zrche ifi, Botswana
B Eatonta. Citvasnia. have Sot Wp Colouro) Coumry pavitont. aong with & Torge ramber of el motar. airacions and
operators from every destination

This yesrwe are promoting ourselves =2 MICE a3 well e8 & Wedding and Fim deatinetion nd OTM s a right pletior for us

to do 2o, said Dematrios A Theaphylactou. High Ce ioner of Cy,
We participaie at OTM every year and consider this to be very impartant event. Special workshops an Wedding an; are
good signs that the show is evalving every year.” remarked Ismail A Hamid, Egyplian Tourism Counsellor in Egyplian Tourism
Office, based in M i

Technology Ie driving disruptive changss In the travel Industry, OTM s alse hosting ravs! technology tracks, with

innovative travel tech solutions ith industry's th Inovation showcase. and digital skl

development. in collaboration with Tr

Australia, Bulgaria, Canada, Dubsi, Germany. Hong Kong, Iran, Kazakhstan, Laos, Latvia, Malaysia, Oman, Peru. Philippines
Qatar. Russia. Seychelles, Singapsre, S Lanka, Ukraine. United Kingdom. USA, Uzbekistan and Vietnam are represented
through private operators at OTM 2016,

Grescs is retuming to OTM 2018 in & much biggsr way sfier ts dsbut last year_“Tourism Ministry of Grescs is extremsly
delighted to be a part of this beautiful and big exhibition.” said Elena Kountoura the Greek Tourism Minisier

dostinations have as much strong a prosence in OTM as their Tou
Himachal Pradesh, Uttarakhand. Jammu & Kashmir Manarashira. West Bengal. Goa. Gujarar Odisha. chal Pradesh

inlab, Andaman & Micober. Jharkhand. Madiys Pradesh. Chandigarn, Tripurs have set u
zuLhun\mg state pavilions. with operators from their respective states present

. he maximum number of domestic tourists from tha states of Gujarat followad by Mumbal, both In Western India
Thveretors both the lounsm Board and the Prets SUBPIr in NG region Sagedy wall Tor ihe OTM - rermarked Manmood Snan
Diractor, Kashmir Tourism.

In additon to buying and selling activites on the OTM showfloor ds of crores of business leads would be generated
there are a number eaaions, workshops Snd pend dacussions an the sides. Thess are nrching snd hooght
Broveking mesling sessions, whh leadars and professional experts from Indla snd abroad

50% of the travel show is =l sbout
travel in India. W should alss look forward ta bAng more tourlsts ram the rest of the warid to India and serve this an
Spportunily (6 explore the axolic lourists destinations 1 the cour sid Sanjiv Aganwal, CEO, Faidest Media Lid

About 22 mn Indians travel abroad, but there is immense scops to boost the inbound

ties, OTM is & must-

For the stakeholders in the travel trade who are looking for serious business and pportu
Viel " ramatked Mahaendra vakharia, President. Guibound Tour Operators Assaciation of india (DT GAN

Promating tourism thraugh fim shoots s an atiractive suategy adgpted by many countries and states. For example. Cyprus
offers 35% cash rebate and a host of other benefits to producers. Cine is & session aimed at connecting film
v Tabwriaion rakmris whi IonarRiSonal ard Gemostic deslnatiens lraarasted it Catering 1o 1he hicease rarket of i amd T
producers.

Phocuswright, the global travel markst research company, will be conducting a session on understanding the Millsnnial
Travellers, whose needs may be very different from the previous generation

| session is bei

To promote relatively unexplored North-East re.
Devslapment of North East Region and NETDG

n of India, a spec;

organised, under the aegis of Ministry of

For advenuure tour from the reglon,” sdded Captain Swadesh Kumer, President, Advanturs Tour Opersiors Assoclation of
India (ATGAD. Wastorn India is e sirongest marker. OTM ¥ to the tourism

seller speed networking sessions add a new dimension fo the show. where selected hosted buyers are seated
Eraies ah e e’ oNTR o’ aromsd oo sria s Sty reveraiig the armel process of barpers sreing Sesmd i the. s ibion
to meet the sellers, for a limited 1 the first day

Ministry of Tourism
Geatinations under on roof

fiying in international buyers, ta buy from OTM, which siso boasts of the largest display of In

OTM is_supported by leading ravel rade associations like TAAL OTOAL NIMA. TAFI. IATO. ADTOI. ATOAL IAAL TAAP.
MTOA, TAAN, SATA, SKAL, ETAA, UTA and Titanz

“OTM has reached an intemational level whers the whols industry comes down. It is one of the most sought after travel marts
opined PP Knanna. President. Association of Domestic Tour Operators of India (ADTOI),

OTM is the best travel India. It is of international standards and is way betier than any other travel show in the
Country.” remarked Gajssh Girahar, Foundar and Natianal Coorainator, Nemwork of Indlan MICE Agents (NIMA)

©Over tns decades. OTM has smerged a5 the largest iravel wrade show in Asia Pacific region on coupls of parameters. One is
the number of participants and the other is the gross exh by the organisers It is slso the preferred
intemational ravel irads shaw in India. with mors than 5O countries participating in OTM 2018. The three-day s o 16 focussd
= between 1200+ exhibitors and 15,000+ trade visitors and buyers.
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Efforts at OTM’ are to showcase the treasure of tourism
that we possess in Mumbai, Maharashtra and the rest of
the country

OTM is the largest travel trade show in the enlire Asia Pacific region. The thres day svent is being held at Bombay
Exhibition Gentre in Mumbai beginning from today. The event was inaugurated in the presence of the Chief Guest Shri
K J Alphons, Minister of State for Tourlsm (//C), Government of India and Guest of Honour, Shri. Jaykumar Rawal,
M

stor of Tourism, Government of Maharas hira.

Spwaking at the inauguration, Shri. K J Alphons, Minister of Stats for Tourism (/C), Government of India remarked, | am
happy to know that OTM has emerged as the leading travel tracle show in the Asia Pacific region, India has 5000 years
old civilisation and a huge heritage for the world to explore. The country has innumerable tourist destinations from The:
Himalaya Mountains in the North to the backwaters in
the South.

sm also offers spiritual tourism and

India and Prime Minister Narendra Modi for their
effective offorts, regular outrsach o the world
community and the Indian Diaspora, which has
positively changed the outlook of India for tourism in
the country. The Ministry of Tourism is working to
bring in confidence building mechanisms to establish
Indin as a peaceful and anfe destination,” he further
added.

India is one of the largest markets of travel and
tourism in the world. Indians take some 22 million trips abroad and more than a billion within the country. Mumbai is the.

largest source markst of domesatic and outbound travel for Laisure, Businass, Mestings, Incentive, Gonventions and

Events (MICE) and Weddings. It serves litsrally as the ‘gateway of India’ to the largest number of travellers going abroad
from other cities and towns in Western and Southern India.

OTM is Asia Pacific’s Largest Travel Show. People from across the travel industry participate in this event which helps in
promoting the tourism indusatry. This avent has a lagacy of 28 years and aftar Germany and London, OTM Mumbai is
one of the largest travel trads shows globally. With the
help of this platiorm, our efforts are o showcase the
teasure of touriam that we possess in Mumb

Maharashtra and the rest of the country, said Sh
Jaykumar Rawal, Minister of Tourism, Government of
Maharashtra.

Over the decades, OTM haa emerged as the largeat
travel trade show in Asia Pacific region, in terms of
rented area It is also the most interational travel
trade show in India, with more than 50 countries and
over 25 states being represented in OTM this year.
The three-clay ftravel show is focused on B20

transactions betwsen close to 1200 exhibitors and

15,000 plus trade visitors and buyers

With $ 209 Billion spend in 2017, India’s tourism industry was ranked 7th largestin the world. It contributes about one-

tenth to the GDP The public policy of the present inthe cantre and the state, OTM

hopes to cansolidats ts lead as the largest travel trade show

the Asia Pacific region in the coming years.

India’s leading tour operator Cox & Kings is i inati as the Partner. "OTM is the
premier show in Western India that is growing faster and itgives us an opportunity to engage with the B28 market,” said

Karan Anand, Head-Helationships, Gox & Kings

“Turkish exhibitors wait for OTM. Western India is a very
promising source market for Turkey, contributing 35% of all
Indian arrivals, most of it through the gateway city of
Mumbai. This makes our participation in OTM Mumbai all
the more important,” says Ozgur Ayturk, Coordinator of Asia
and Pacific in the Turkish Ministry of Culture and Tourism,

National Tourist Organisations of Turkey, Greece,
Indonesia, Thailand, Fgypt, Nepal, Ghina, Kenya, Maldives,
Rwanda, Macao, Bangladesh, Korea, Japan, Bhutan,
Tanzania, Romania, Cambodia, Palestine, Cyprus, Croatia,

New Zealand, Fifi, Botswana, Finland, Estonia, Lithuania
have set up colourful country pavilions, along with a large

number of their hotels, attractions and operators from every destination.

“This year we are promoting ourselve s as MICE as well as a Wedding and Film destination and OTM is a right platiorm
for us to do 20, said Demetrios A Theaphylactou, High Gammissioner of Gyprus in Mumbai
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Asia-Pacific’s largest travel trade show, OTM begins in
Mumbai

Left to Right - Sanjiv Agarwal, Chairman and CEO, Fairfest Media Limited, Shri. K. J. Alphons, Minister of State (1/C) for
Tourism, Government of India, & Jaykumar Rawal, Minister of Tourism, Government of Maharashtra - Photo By Sachin
Murdeshwar GPN / 18.01.1

The largest Asia Pacific travel show was ed by Shri. K ] Alph: Mi of State for
Tourism (1/C), Government of India

The event will be witnessing 300 hosted buyers and more than 15,000 trade visitors

- Host State Maharashtra has a powerful presence led by Shri. Jaykumar Rawal, Minister of
Tourism, Government of Maharashtra

Close to 1200 sellers, 50 plus countries and 25 plus states represented at OTM 2018

Mumbai, 18 January, 2018 (GPN) : OTM is the largest travel trade show in the entire Asia Pacific
region. The three day event is being held at Bombay Exhibition Centre in Mumbai beginning from
today. The event was inaugurated in the presence of the Chief Guest Shri. K | Alphons, Minister of
State for Tourism (I/C), Government of India and Guest of Honour, Shri. Jaykumar Rawal, Minister of
Tourism, Government of Maharashtra.

Speaking at the inauguration, Shri. K J Alphons, Minister of State for Tourism (1/C), Government of
India remarked, “I am happy to know that OTM has emerged as the leading travel trade show in the Asia
Pacific region, India has 5000 years old civllisation and a huge heritage for the world to explore. The country
has i tourist from The Hil 3 ins in the North to the backwaters in the
South.

Indian tourism also offers spiritual tourism and cultural heritage with its widely spread civilisation in the
sub-continent. I am grateful to the Government of India and Prime Minister Narendra Modi for their
effective efforts, regular outreach to the world community and the Indian Diaspora, which has positively
changed the outlook of India for tourism in the country. The Ministry of Tourism is working to bring in

ce e mec to ish India as a peaceful and safe destination,” he further added.

India is one of the largest markets of travel and tourism in the world. Indians take some 22 million
trips abroad and more than a billion within the country. Mumbai is the largest source market of
domestic and outbound travel for Leisure, Business, Meetings, Incentive, Conventions and Events
(MICE) and Weddings. It serves literally as the ‘gateway of India’ to the largest number of travellers
going abroad from other cities and towns in Western and Southern India.

OTM is Asia Pacific’s Largest Travel Show. People from across the travel industry participate in this event
which helps in p: the v. This event has a legacy of 28 years and after Germany and
London, OTM Mumbai is one of the largest travel trade shows giobally. With the help of this platform, our
efforts are to showcase the treasure of tourism that we possess in Mumbai, Maharashtra and the rest of the
country, said Shri. Jayvkumar Rawal, Minister of Tourism, Government of Maharashtra.

Over the decades, OTM has emerged as the largest travel trade show in Asia Pacific region, in
terms of rented area. It is also the most international travel trade show in India, with more
than 50 countries and over 25 states being represented in OTM this year. The three-day travel
show is on B2B i ‘between close to 1200 exhibitors and 15,000 plus trade
visitors and buyers.

With § 209 Billion spend in 2017, India’s tourism industry was ranked 7th largest in the world. It
contributes about one-tenth to the GDP and employment. The public policy thrust of the present
government in the centre and the state, OTM hopes to consolidate its lead as the largest travel trade
show in the Asia Pacific region in the coming vears.

India’s leading tour operator Cox & Kings is conducting destination workshops, as the Knowledge
Partner. “OTM is the premier show in Western India that is growing faster and it gives us an
opportunity to engage with the B2B market,” said Karan Anand, Head-Relationships, Cox & Kings.

“Turkish exhibitors wait for OTM. Western India is a very promising source market for Turkevy,
contributing 35% of all Indian arrivals, most of it through the gateway city of Mumbai. This makes our
participation in OTM Mumbai all the more important,” says Ozgur Ayturk, Coordinator of Asia and
Pacific in the Turkish Ministry of Culture and Tourism.

National Tourist Organisations of Turkey, Greece, Indonesia, Thailand, Egypt, Nepal China, Kenya,
Maldives, Macao, B ladesh, Korea, Japan, T: ia
Palestine, Cyprus, Croatia, New Zealand, Fiji, Botswana, Finland, Estonia, thhuanin have set up
colourful country pavilions, along with a large number of their hotels, attractions and operators from
every destination.

“This year we are promoting ourselves as MICE as well as a Wedding and Film destination and OTM is
a right platform for us to do so,” said Demetrios A Theophylactou, High Ci issioner of Cyprus in
Mumbai.
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“We participate at OTM every vear and consider this to be very important event. Special workshops on
Wedding and Films are good signs that the show is evolving every year,” remarked Ismail A Hamid,
Egyptian Tourism Counsellor in Egyptian Tourism Office, based in Mumbai.

Technology is driving disruptive changes in the travel industry. OTM is also hosting travel technology
tracks, with sessions on innovative travel tech solutions, panel discussions with industry’s thought-
leaders, innovation showcase, and digital skill development, in collaboration with TravHQ.

Australia, Bulgaria, Canada, Dubai, Germany, Hong Kong, Iran, Kazakhstan, Laos, Latvia,
Malaysia, Oman, Peru, Philippines, Qatar, Russia, Seychelles, Singapore, Sri Lanka, Ukraine, United
Kingdom, USA, Uzbekistan and Vietnam are represented through private operators at OTM 2018.

Greece is returning to OTM 2018 in a much bigger way after its debut last vear. “Tourism Ministry of
Greece is extremely delighted to be a part of this beautiful and big exhibition,” said Elena Kountoura
the Greek Tourism Minister.

Indian destinations have as much strong a presence in OTM as their international counterparts.
Tourism departments of Himachal Pradesh, Uttarakhand, Jammu & Kashmir, Maharashtra, West
Bengal, Goa, Gujarat, Odisha, Arunachal Pradesh, Andhra Pradesh, Karnataka, Punjab, Andaman &
Nicobar, Tharkhand, Madhyva Pradesh, Chandigarh, Tripura have set up enchanting state pavilions,
with operators from their respective states present.

“J&K gets the maximum number of domestic tourists from the states of Gujarat followed by Mumbai,
both in Western India. Therefore both- the tourism board and the private suppliers in the region
eagerly wait for the OTM,” remarked Mahmood Shah, Director, Kashmir Tourism.

In addition to buving and selling activities on the OTM showfloor, hundreds of crores of business leads
would be generated, there are a number of meeting sessions, workshops and panel discussions on the
sides. These are enriching and thought provoking meeting sessions, with leaders and professional
experts from India and abroad.

60% of the travel show is all about India. About 22 mn Indians travel abroad, but there is immense
scope to boost the inbound travel in India. We should also look forward to bring more tourists from the
rest of the world to India and serve this an opportunity to explore the exotic tourists destinations in
the country, said Sanjiv Agarwal, CEO, Fairfest Media Ltd..

“For the stakeholders in the travel trade who are looking for serious business and networking
opportunities, OTM is a must-visit,” remarked Mahendra Vakharia, President, Outbound Tour
Operators Association of India (OTOAI).

Promoting tourism through film shoots is an attractive strategy adopted by many countries and states.
For example, Cvprus offers 35% cash rebate and a host of other benefits to producers. Cine Locales @
OTM is a session aimed at connecting film and television fraternity with international and domestic
destinations interested in catering to the lucrative market of film and TV producers.

Phocuswright, the global travel market research company, will be conducting a session on
understanding the Millennial Travellers, whose needs may be very different from the previous
generation.

To promote relatively unexplored North-East region of India, a special session is being organised,
under the aegis of Ministry of Development of North East Region and NETDC.

“For adventure tour from the region,” added Captain Swadesh Kumar, President, Adventure Tour
Operators Association of India (ATOAI). Western India is the strongest market. OTM is indispensable
in connecting to the tourism stakeholders.

Buver-seller speed networking sessions add a new dimension to the show, where selected hosted
buyers are seated in a smaller hall and the exhibitors go around to meet them, reversing the normal
process of buyers going around in the exhibition to meet the sellers, for a limited time on the first day.

India’s Ministry of Tourism is flying in international buyvers, to buy from OTM, which also boasts of the
largest display of Indian destinations under one roof.

OTM is supported by leading travel trade associations like TAAI, OTOAI, NIMA, TAFI, IATO, ADTOI,
ATOAI, IAAI, TAAP, MTOA, TAAN, SATA, SKAL, ETAA, UTA and Titanz.

“OTM has reached an international level where the whole industry comes down. It is one of the most
sought after travel marts,” opined PP Khanna, President, Association of Domestic Tour Operators of
India (ADTOI).

OTM is the best travel trade fair in India. It is of international standards and is way better than any
other travel show in the country,” remarked Gajesh Girdhar, Founder and National Coordinator,
Network of Indian MICE Agents (NIMA).

Over the decades, OTM has emerged as the largest travel trade show in Asia Pacific region on couple of
parameters. One is the number of participants and the other is the gross exhibition area rented by the
organisers. It is also the most preferred international travel trade show in India, with more than 50
countries participating in OTM 2018. The three-day show is focused on B2B transactions between
1200+ exhibitors and 15,000+ trade visitors and buyers.ENDS
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Efforts on to make India peaceful, safe destination for tourists:

The Union Ministry of Tourism is working toestablish India as a peaceful and

safe destination for tourists, K JAlphons, Union Minister of State for Tourism,

said on Thursday.Speaking after inaugurating the largest three-day travel

trade show,0TM, along with Jaykumar Rawal, Minister of Tourism,

Government ofMaharashtra, at the Bombay Exhibition Centre, Goregaon in

northMumbai, he said, “India has 5,000-year-old civilisation and a

hugeheritage for the world to explore. The country has innumerabletourist

destinations from the Himalaya Mountains in the north to thebackwaters in

the south. "Indian tourism also offers spiritual tourism and cultural

heritagewith its widely spread civilisation in the sub-continent,” he said.India is the largest market of travel and tourism
in the world, asIndians make some 22 million trips abroad and more than a billionwithin the country, Mr Alphons
said.He added that OTM has emerged as the leading travel trade show inthe Asia-Pacific region.Speaking on the
occasion, state Tourism Minister Mr Rawal said,"With the help of OTM platform, efforts are on to showcase thetreasure
of tourism that we possess in Mumbai, Maharashtra and therest of the country."With 209 billion US dollars spent in the
year 2017, India’s tourismindustry was ranked seventh largest in the world. It contributesabout one-tenth to the GDP
and employment.OTM is the most international travel trade show in India, with morethan 50 countries and over 25

states being represented this year inthe travel show, which is focused on business-to-business (B2B)transactions

between close to 1,200 exhibitors and 15,000-plus tradevisitors and buyers.UNI JM SS NP2040
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Government eyes 20 million foreign tourists by 2020, to
double earnings

Government has set a target of doubling the number of foreign tourist arrivals (FTAs) at 20 million as well as earnings

_from the sector by 2020, Union tourism minister KJ Alphons said

| Mumbai: In 2017, for the first time, foreign
tourist arrivals touched 10 million, up from 8.8
million in 2016, when it had grown by 9.7 per
cent over the previous year.

“We have crossed 10 million FTAs in 2017 and
if we include non-resident Indians visiting the

| country, the number went up to over 17 million,
the minister said. On the revenue side, without
sharing the absolute numbers the minister said
“in dollar terms our earnings have gone up by
20.2 per cent, which is a very good growth

Bl compared to the world tourism that grew by

& less than 5 per cent.”

In 20186, the World Travel and Tourism Council
had ranked the country at the seventh slot in
terms of its size as a tourism economy with
forex earnings of close to USD 209 billion or Rs
14.1 trillion. This was equivalent to 9.6 per cent
of GDP. Addressing the media on the sidelines
of the annual tourism event OTM 2018 here, he said, “These are very encouraging numbers and government is working towards doubling both
the arrivals and forex exchange eamnings in the next three years.”

Representative Image

Underlining the role of the states in tourism development, Alphons said his ministry is working with the states and with the industry, “as they
have a big role to play. So, we are all working together to make this possible.” The country is ranked 13th in terms of foreign tourist arrivals
globally, and seventh in Asia Pacific, he said

“We are getting good spenders who are contributing 6.88 per cent to GDP and we are also contributing 12.6 per cent to overall employment,” he
added

On the upcoming tourism policy, Alphons said, it should be out in two-three months, as “we are incorporating new ideas”. On his expectation
from the Budget for his ministry, he said, “we are hoping to get more than last year...| hope they will be generous in the budget allocation.”

Addressing the event, Maharashtra tourism minister Jaykumar Rawal said Mumbai has one of the best airports in the world and is also building
a world-class cruise port

“We are building an international cruise pert with an investment of Rs 5,000 crore at Mazagaon Dock. It will be operational by 2020 and is fully
funded by government,” the state minister said.

The three-day OTM is being attended by over 45 countries, 21 states and Union territories and over 1,100 exhibitors.
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Asia-Pacific’s largest travel show OTM all
set for a record edition in 2018

o lin[315] = o
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Close to 1,200 sellers are confirmed as exhibitors at OTM 2018, to be heldt the Bombay Exhibition Centre, Mumbai from
January 18-20.0ver 45 National Tourist Organisations (NTOs) and more than 21 Indian State Tourism Boards (STBs)will be
setting up country and state pavilionsat OTM 2018.

The largest travel show in the Asia Pacific is on target to witness 300 hosted buyers and 15,000 tradevisitors.Turkey, Greece and
Thailand are three largest Partner Country pavilions, returning to OTM.Turkey is the Premier Partner Country at OTM 2018.

Himachal Pradesh, Uttarakhand and Jammu &amp; Kashmir are the largest Partner State pavilions this year.Host state
Maharashtra is also putting up a large pavilion to showcase its destinations. The leading tour operator Cox &amp: Kings has signed
up with for the next three years as the KnowledgePartner, starting OTM 2018.

OTM has partnered with TravHQ, to organise Travel Technology Track, with sessions on innovative traveltech solutions, panel
discussions with industry thought-leaders and digital skill development workshops.

Phocuswright, the global travel market research company, will be also conducting a sessionat OTM2018.

What makes OTM unique?

OTM Mumbai has emerged as the largest travel trade show in the Asia-Pacific region. On the two parameters - the number of
participants and gross exhibition area rented by the organisers, OTM has gained an edge over ITB Asia and SATTE; the other two
leading shows in the Asia Pacific region.

OTM 2017 also had participants from a larger number of countries (45) when compared to SATTE 2017(40), as per publicly
available information that can be verified.According to a visitor survey, approximately 76% of the trade visitors at OTM 2017 did
not visit any other show in India. It shows OTM is visited by unique buyers from Western India and Mumbai, not accessible
through any other show.

Approximately a quarter of OTM'’s buyers are from outside Mumbai, out of which half are from Delhi. Thisdata highlights that
OTM s also effective in providing access to trade buyers and visitors from all overindia.

Mumbai serves as a gateway city to the largest chunk of India's outbound market. Itis also the largestsource market in India of

business, luxury, MICE and domestic travel in India. This is a great factor behindOTM's success and emergence as the largest
travel trade show in the Asia-Pacific region.

India is ranked among one of the fastest emerging travel destinations in the world as Indians continue totake more than a billion
domestic and 20 million international visits annually. The advent of online technologies has enabled the travel sector to further
utilise its potential. Keeping inmind the business prospects, an easy-to- use online meeting diary to fix appointment between
buyers andsellers has been scheduled this year.
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Exhibitorsat OTM

Allin all, OTM 2018 will be showcasing the National Tourist Organisations (NTOs) of India, Bahrain,Bangladesh, Bhutan,
Botswana, Cambodia, China, Croatia, Cyprus, Egypt, Fiji, Greece, Indonesia,Japan, Kenya, Korea, Macau, Maldives, Nepal, New
Zealand, Palestine, Romania, Rwanda, Tanzania, Thailand, Turkey.

Totapinto the booming travel market of India, country representatives from Bulgaria, Canada, Dubai,Germany, Hong Kong, Iran,
Kazakhstan, Malaysia, Peru, Philippines, Russia, Seychelles, Singapore, SriLanka, United Kingdom, United States of America,
Uzbekistan and Vietnam will also be making it to theAsia Pacific’s largest travel show.

The Ministry of Tourism, Government of India is also expected to have a strong presence at the show.Major Indian destinations,
too, are not far behind their international counterparts. The Indian StateTourism Boards of Maharashtra, Jammu and Kashmir,
Gujarat, Uttarakhand, West Bengal, HimachalPradesh, Odisha, Manipur, Karnataka, Madhya Pradesh, Andaman and Nicobar
Islands, AndhraPradesh, Jharkhand, Arunachal Pradesh, Goa, Chandigarh, Punjab, Tripura, Assam, Meghalaya andMizoram will
be ensuring their representation with a large number of sellers to showcase India at its best.

Buyer's Turnout
More than 300 corporate buyers from renowned companies have scheduled meetings. They will bevisiting the show from all over
India to meet the pool of exhibitors showcasing their products and servicesat OTM 2018.

Major companies include, DDB Mudra, Corporate Flyers, Alembic Pharmaceuticals, Gammonlnfrastructure Projects, Aircel,
WOV Travel Company, Crowley Accord Marine Management, Expedition 2India, The Travel Planners, Seven Vows - A Planned
Chaos, Intellect Life Sciences, Eventzinspired,Prime Connections, Wander Globe, Sterling Hospitals, Magma Fincorp, Scotch and
Water Innovations,Gionee and many others.

QUOTES

| am happy to know that Fairfest Media is organising OTM, which has emerged as the leading travel tradeshow in the Asia Pacific
region, with a large number of national and international stakeholders from theglobal tourism industry participating. | understand
thatorganisers have a proven track record ofpioneering and curating international tourism marts all across the country for the
last 28 years. | lookforward to being a part of the event and wish the upcoming edition of OTM all the very best!

- KJ Alphons, Minister of State (Independent Charge) for Tourism, Government of India

| am sure that the national and international tourism destinations and travel products will find OTM auseful platform for
marketing to and transacting business with the fast growing Indian travel industry. OTMwill also be a useful platform to exchange
ideas and opportunities for cooperation between the varioustourism stakeholders, for promoting domestic and inbound tourism. |
am given tounderstand thatexhibitors and trade visitors at the mart will be able to set up pre-fixed appointments to maximise
thebusiness opportunities. Sessions on film tourism, destination weddings, travel blogging, MICE etcplanned on the sidelines will
also provide additional educational and networking opportunities.

- Rashmi Verma, Secretary, Ministry of Tourism, Government of India

Itis praiseworthy that Fairfest Media Ltd is organising this show since last 30 years with a view toproviding a platform for the
stakeholders of the travel and tourism industry to meet network and exploreopportunities for tourism exchanges between
countries, states and regions. | hope that this travel showwill help in promoting tourism and popularising tourist destinations in the
country including Maharashtra. lextend my best wishes to organisers and all participants and wish OTM a grand success.

- Devendra Fadnavis, Chief Minister, Government of Maharashtra

| understand that with over 1,100 exhibitors from 45 countries and 21 Indian states, OTM 2018 will belndia’s biggest-ever travel
trade show. Maharashtra Tourism is happy to lend its full support as the HostState. Our big participation at OTM over the years
underlines the importance of which our Governmentattaches to tourism as an economic driver. | wish all the exhibitors and visitors
at OTM good business anda comfortable and enjoyable stay in Mumbai and Maharashtra.

- Jaykumar Rawal, Minister of Tourism, Government of Maharashtra
Fairfest Media Ltd

OTM isorganised by Fairfest Media Ltd, also the organisers of TTF and BLTM branded travel shows. Itisindia's oldest and the
largest travel trade show network for over 25 years, spanning 9 cities. FairfestMedia is also the Publisher of the most widely
distributed print and web editions of the B2B journal -Travel News Digest (TND). It also organises Municipalika, one of its kind
annual event focused on urbansolutions.
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India aims to boost tourist arrivals in next three
years

Minister of State for Tourism K| Alphons has said that the government is working towards
doubling the number of Foreign Tourist Arrivals and foreign exchange earnings in the next three
years.

Speaking to reporters on the sidelines of OTM 2018, which is the largest gathering of travel trade
buyers and professionals in India, Mr. Alphons said India saw a record number of Foreign Tourist
Arrivals of 10 million in 2017,

The minister informed that India is doing very well internationally and is 13th in terms of foreign
tourists’ arrival and 7th in Asia Pacific. He added that the earnings have gone up by 20.2 percent. a
very good growth compared to the world tourism which grew by less than five percent.
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India aims to boost tourist arrivals in next threeyears

\COMMENTS ON INDIA AINS TO BOOST TOURIST ARRIVALS IN NEXT THREE YEARS

FRRRR 11o Ratinas van

ac Qa

Minister of State for Tourism KJ Alphons has said that the government is working towards doubling the number of Foreign Tourist Arrivals and foreign

exchange earnings in the next three years.

Speaking to reporters on the sidelines of OTM 2018 (largest gathering of travel trade buyers and professionals in India), in Mumbai yesterday, Mr. Alphons

said India saw a record number of Foreign Tourist Arrivals of 10 million in 2017.

The minister informed that India is doing very well internationally and is 13th in terms of foreign tourists' arrival and 7th in Asia Pacific. He added that the
earnings have gone up by 20.2 percent, a very good growth compared to the world tourism that grew by less than five percent. On the upcoming Tourism

Policy, Mr Alphons said, it should be out in two or three months.
Maharashtra Tourism Minister Jaykumar Rawal, who was also present at the event, said Mumbai has one of the best airports in the world and is also
building a world-class cruise port. The 3-day OTM 2018, organised by Fairfest Media will see participation of over 45 countries, 21 states and Union

Territories and over 1,100 exhibitors.
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Asia-Pacific's largest travel trade show,
OTM begins in Mumbai

The largest Asia Pacific travel show was inaugurated by K ] Alphons, Minister of State for Tourism (I/C),

Government of India

The event will be witnessing 300 hosted buyers and more than 15,000 trade visitors

Host State Maharashtra has a powerful presence led by Shri. Jaykumar Rawal, Minister of Tourism,
Government of Maharashtra

Close to 1200 sellers, 50 plus countries and 25 plus states represented at OTM 2018

OTM s the largest travel trade show in the entire Asia Pacific region. The three day event is being held at
Bombay Exhibition Centre in Mumbai. The event was inaugurated in the presence of the Chief Guest K J
Alphons, Minister of State for Tourism (I/C), Government of India and Guest of Honour, Jaykumar Rawal,
Minister of Tourism, Government of Maharashtra.

Speaking at the inauguration, K J Alphons, Minister of State for Tourism (I/C), Government of India
remarked, “/ am happy to know that OTM has emerged as the leading travel trade show in the Asia Pacific region, india
has 5000 years old civilization and a huge heritage for the world to explore. The country has innumerable tourist

from The e te in the North to the backwaters in the South.

Indian tourism also offers spiritual tourism and cultural heritage with its widely spread civilisation in the sub-continent. |
am grateful to the Government of India and Prime Minister Narendra Modi for their effective efforts, regular outreach to the
world community and the Indian Diaspora, which has positively changed the outiook of India for tourism in the country.
The Ministry of Tourism is working to bring in confidence building mechanisms to establish India as a peaceful and safe
destination,” he further added.

India is one of the largest markets of travel and tourism in the world. Indians take some 22 million trips abroad
and more than a billion within the country. Mumbai is the largest source market of domestic and outbound
travel for Leisure, Business, Meetings, Incentive, Conventions and Events (MICE) and Weddings. It serves
literally as the ‘gateway of India’ to the largest number of travellers going abroad from other cities and towns
in Western and Southern India.

OTM is Asia Pacific’s Largest Travel Show. People from across the travel industry participate in this event which helps in
promoting the tourism industry. This event has a legacy of 28 years and after Germany and London, OTM Mumbai is one
of the largest travel trade shows globally. With the help of this platform, our efforts are to showcase the treasure of tourism
that we possess in Mumbai, Maharashtra and the rest of the country, said Jaykumar Rawal, Minister of Tourism,
Government of Maharashtra.

Over the decades, OTM has emerged as the largest travel trade show in Asia Pacific region, in terms of
rented area. It is also the most international travel trade show in India, with more than 50 countries and over
25 states being represented in OTM this year. The three-day travel show is focused on B2B transactions
between close to 1200 exhibitors and 15,000 plus trade visitors and buyers.

With $ 209 Billion spend in 2017, India’s tourism industry was ranked 7th largest in the world. It contributes
about one-tenth to the GDP and employment. The public policy thrust of the present government in the
centre and the state, OTM hopes to consolidate its lead as the largest travel trade show in the Asia Pacific

region in the coming years.
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India aims to boost tourist arrivals: Alphons

The Union Tourism Ministry aims to double the number of foreign tourist arrivals in three years, said

K.J. Alphons, Minister of State for Tourism, Govt of India. “India has done well on the tourism front in
2017, said Alphons at the OTM in Mumbai.

“We crossed the mark of over 10 million foreign tourists and it is time to celebrate that. Along with the
international tourist arrivals, including NRIs, we have crossed over 17 million tourists within the last
year,” he said.

“These are very encouraging numbers and the government is working towards doubling both foreign
tourist arrivals and foreign exchange earnings in the next three years.”
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Asia-Pacific's largest travel trade show, OTM
begins in Mumbai
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Mumbai : OTM is the largest travel trade show in the entire Asia Pacific region. The three day ...

Mumbai : OTM is the largest travel trade show in the entire Asia Pacific region. The three day event is being held at
Bombay Exhibition Centre in Mumbai beginning from today. The event was inaugurated in the presence of the Chief
Guest Shri. K J Alphons, Minister of State for Tourism (I/C), Government of India and Guest of Honour, Shri.
Jaykumar Rawal, Minister of Tourism, Government of Maharashtra.

Speaking at the inauguration, Shri. K J Alphons, Minister of State for Tourism (I/C), Government of India remarked, "I
am happy to know that OTM has emerged as the leading travel trade show in the Asia Pacific region, India has 5000
vears old civilisation and a huge heritage for the world to explore. The country has innumerable tourist destinations
from The Himalaya Mountains in the North to the backwaters in the South.
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Indian tourism also offers spiritual tourism and cultural heritage with its widely spread civilisation in the sub-
continent. I am grateful to the Government of India and Prime Minister Narendra Modi for their effective efforts,
regular outreach to the world community and the Indian Diaspora. which has positively changed the outlook of India
for tourism in the country. The Ministry of Tourism is working to bring in confidence building mechanisms to establish
India as a peaceful and safe destination,” he further added.
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India is one of the largest markets of travel and tourism in the world. Indians take some 22 million trips abroad and
more than a billion within the country. Mumbai is the largest source market of domestic and outbound travel for
Leisure, Business, Meetings, Incentive, Conventions and Events (MICE) and Weddings. It serves literally as the
‘gateway of India’ to the largest number of travellers going abroad from other cities and towns in Western and Southern
India.

OTM is Asia Pacific’s Largest Travel Show. People from across the travel industry participate in this event which helps
in promoting the tourism industry. This event has a legacy of 28 years and after Germany and London, OTM Mumbai is
one of the largest travel trade shows globally. With the help of this platform, our efforts are to showcase the treasure of
tourism that we possess in Mumbai, Maharashtra and the rest of the country, said Shri. Jaykumar Rawal, Minister of
Tourism, Government of Maharashtra.

Over the decades, OTM has emerged as the largest travel trade show in Asia Pacific region, in terms of rented area. It is
also the most international travel trade show in India, with more than 50 countries and over 23 states being
represented in OTM this vear. The three-day travel show is focused on B2B transactions between close to 1200
exhibitors and 15,000 plus trade visitors and buyers.

With S 209 Billion spend in 2017, India’s tourism industry was ranked 7th largest in the world. It contributes about
one-tenth to the GDP and employment. The public policy thrust of the present government in the centre and the state,
OTM hopes to consolidate its lead as the largest travel trade show in the Asia Pacific region in the coming years.

India’s leading tour operator Cox & Kings is conducting destination workshops, as the Knowledge Partner. "OTM is the
premier show in Western India that is growing faster and it gives us an opportunity to engage with the B2B market,”
said Karan Anand, Head-Relationships, Cox & Kings.
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Asia-Pacific’s largest travel trade
show, OTM begins in Mumbai

Mumbai, January 18, 2018: OTM is the largest travel trade show in the entire Asia
Pacific region. The three day event is being held at Bombay Exhibition Centre in
Mumbai beginning from today. The event was inaugurated in the presence of the
Chief Guest Shri K ] Alphons, Minister of State for Tourism (I/C), Government of
India and Guest of Honour, Shri Jaykumar Rawal, Minister of Tourism, Government
of Maharashtra.

Speaking at the inauguration, Shri K J Alphons, Minister of State for Tourism (1/C),
Government of India remarked, “I am happy to know that OTM has emerged as the
leading travel trade show in the Asia Pacific region, India has 5000 years old
civilisation and a huge heritage for the world to explore. The country has
innumerable tourist destinations from The Himalaya Mountains in the North to the
backwaters in the South.

Indian tourism also offers spiritual tourism and cultural heritage with its widely
spread civilisation in the sub-continent. | am grateful to the Government of India
and Prime Minister Narendra Modi for their effective efforts, regular outreach to
the world community and the Indian Diaspora, which has positively changed the
outlook of India for tourism in the country. The Ministry of Tourism is working to
bring in confidence building mechanisms to establish India as a peaceful and safe
destination,” he further added.

India is one of the largest markets of travel and tourism in the world. Indians take
some 22 million trips abroad and more than a billion within the country. Mumbai is
the largest source market of domestic and outbound travel for Leisure, Business,
Meetings, Incentive, Conventions and Events (MICE) and Weddings. It serves literally
as the ‘gateway of India’ to the largest number of travellers going abroad from
other cities and towns in Western and Southern India.

OTM is Asia Pacific's Largest Travel Show. People from across the travel industry
participate in this event which helps in promoting the tourism industry. This event
has a legacy of 28 years and after Germany and London, OTM Mumbai is one of the
largest travel trade shows globally. With the help of this platform, our efforts are to
showcase the treasure of tourism that we possess in Mumbai, Maharashtra and the
rest of the country, said Shri. Jaykumar Rawal, Minister of Tourism, Government of
Maharashtra.

Over the decades, OTM has emerged as the largest travel trade show in Asia Pacific
region, in terms of rented area. It is also the most international travel trade show in
India, with more than 50 countries and over 25 states being represented in OTM
this year. The three-day travel show is focused on B2B transactions between close
to 1200 exhibitors and 15,000 plus trade visitors and buyers.

With $ 209 Billion spend in 2017, India’s tourism industry was ranked 7th largest in
the world. It contributes about one-tenth to the GDP and employment. The public
policy thrust of the present government in the centre and the state, OTM hopes to
consolidate its lead as the largest travel trade show in the Asia Pacific region in the
coming years.

India’s leading tour operator Cox & Kings is conducting destination workshops, as
the Knowledge Partner. “OTM is the premier show in Western India that is growing
faster and it gives us an opportunity to engage with the B2B market,” said Karan
Anand, Head-Relationships, Cox & Kings.

“Turkish exhibitors wait for OTM. Western India is a very promising source market
for Turkey, contributing 35% of all Indian arrivals, most of it through the gateway
city of Mumbai. This makes our participation in OTM Mumbai all the more
important,” says Ozgur Ayturk, Coordinator of Asia and Pacific in the Turkish
Ministry of Culture and Tourism.
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National Tourist Organisations of Turkey, Greece, Indonesia, Thailand, Egypt, Nepal,
China, Kenya, Maldives, Rwanda, Macao, Bangladesh, Korea, Japan, Bhutan,
Tanzania, Romania, Cambodia, Palestine, Cyprus, Croatia, New Zealand, Fiji,
Botswana, Finland, Estonia, Lithuania have set up colourful country pavilions, along
with a large number of their hotels, attractions and operators from every
destination.

“This year we are promoting ourselves as MICE as well as a Wedding and Film
destination and OTM is a right platform for us to do s0,” said Demetrios A
Theophylactou, High Commissioner of Cyprus in Mumbai.

“We participate at OTM every year and consider this to be very important event.
Special workshops on Wedding and Films are good signs that the show is evolving
every year,” remarked Ismail A Hamid, Egyptian Tourism Counsellor in Egyptian
Tourism Office, based in Mumbai.

Technology is driving disruptive changes in the travel industry. OTM is also hosting
travel technology tracks, with sessions on innovative travel tech solutions, panel
discussions with industry’s thought-leaders, innovation showcase, and digital skill
development, in collaboration with TravHQ.

Australia, Bulgaria, Canada, Dubai, Germany, Hong Kong, Iran, Kazakhstan, Laos,
Latvia, Malaysia, Oman, Peru, Philippines, Qatar, Russia, Seychelles, Singapore, Sri
Lanka, Ukraine, United Kingdom, USA, Uzbekistan and Vietnam are represented
through private operators at OTM 2018.

Greece is returning to OTM 2018 in a much bigger way after its debut last year.
“Tourism Ministry of Greece is extremely delighted to be a part of this beautiful and
big exhibition,” said Elena Kountoura the Greek Tourism Minister.

Indian destinations have as much strong a presence in OTM as their international
counterparts. Tourism departments of Himachal Pradesh, Uttarakhand, Jammu &
Kashmir, Maharashtra, West Bengal, Goa, Gujarat, Odisha, Arunachal Pradesh,
Andhra Pradesh, Karnataka, Punjab, Andaman & Nicobar, Jharkhand, Madhya
Pradesh, Chandigarh, Tripura have set up enchanting state pavilions, with
operators from their respective states present.

“J&K gets the maximum number of domestic tourists from the states of Gujarat
followed by Mumbai, both in Western India. Therefore both- the tourism board and
the private suppliers in the region eagerly wait for the OTM,” remarked Mahmood
Shah, Director, Kashmir Tourism.

In addition to buying and selling activities on the OTM showfloor, hundreds of
crores of business leads would be generated, there are a number of meeting
sessions, workshops and panel discussions on the sides. These are enriching and
thought provoking meeting sessions, with leaders and professional experts from
India and abroad.

60% of the travel show is all about India. About 22 mn Indians travel abroad, but
there is immense scope to boost the inbound travel in India. We should also look
forward to bring more tourists from the rest of the world to India and serve this an
opportunity to explore the exotic tourists destinations in the country, said Sanjiv
Agarwal, CEO, Fairfest Media Ltd..

“For the stakeholders in the travel trade who are looking for serious business and
networking opportunities, OTM is a must-visit,” remarked Mahendra Vakharia,
President, Outbound Tour Operators Association of India (OTOAI).

Promoting tourism through film shoots is an attractive strategy adopted by many
countries and states. For example, Cyprus offers 35% cash rebate and a host of
other benefits to producers. Cine Locales @ OTM is a session aimed at connecting
film and television fraternity with international and domestic destinations
interested in catering to the lucrative market of film and TV producers.

Phocuswright, the global travel market research company, will be conducting a
session on understanding the Millennial Travellers, whose needs may be very
different from the previous generation.

To promote relatively unexplored North-East region of India, a special session is
being organised, under the aegis of Ministry of Development of North East Region
and NETDC.

“For adventure tour from the region,” added Captain Swadesh Kumar, President,
Adventure Tour Operators Association of India (ATOAI). Western India is the
strongest market. OTM is indispensable in connecting to the tourism stakeholders.

Buyer-seller speed networking sessions add a new dimension to the show, where
selected hosted buyers are seated in a smaller hall and the exhibitors go around to
meet them, reversing the normal process of buyers going around in the exhibition
to meet the sellers, for a limited time on the first day.

India’s Ministry of Tourism is flying in international buyers, to buy from OTM, which
also boasts of the largest display of Indian destinations under one roof.

OTM is supported by leading travel trade associations like TAAL, OTOAI, NIMA, TAFI,
IATO, ADTOI, ATOAL, IAAL, TAAP, MTOA, TAAN, SATA, SKAL, ETAA, UTA and Titanz.

“OTM has reached an international level where the whole industry comes down. It
is one of the most sought after travel marts,” opined PP Khanna, President,
Association of Domestic Tour Operators of India (ADTOI).

OTM is the best travel trade fair in India. Itis of international standards and is way
better than any other travel show in the country,” remarked Gajesh Girdhar,
Founder and National Coordinator, Network of Indian MICE Agents (NIMA).

Over the decades, OTM has emerged as the largest travel trade show in Asia Pacific
region on couple of parameters. One is the number of participants and the other is
the gross exhibition area rented by the organisers. It is also the most preferred
international travel trade show in India, with more than 50 countries participating in
OTM 2018. The three-day show is focused on B2B transactions between 1200+
exhibitors and 15,000+ trade visitors and buyers.
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APAC’s largest travel trade show OTM begins in
Mumbai

Share this with: nu m

OTM, the largest travel trade show in the Asia Pacific region, began yesterday. The
three day event is being held at y Exhibition Centre in i. The event
was i in the p of Shri. K J Alph Minister of State for Tourism
(I/C), Government of India and Shri. Jaykumar Rawal, Minister of Tourism,

Government of Maharashtra.

* The event will see 300 hosted buyers and more than 15,000 trade visitors

* Host State Maharashtra has a powerful presence led by Shri. Jaykumar Rawal,
Minister of Tourism, Government of Maharashtra

« Close to 1200 sellers, 50 plus countries and 25 plus states represented at OTM
2018

Speaking at the inauguration, Shri. K J Alphons remarked, ‘| am happy to know that
OTM has emerged as the leading travel trade show in the Asia Pacific region, India has
5000 years old civilisation and a huge heritage for the world to explore. The country has
innumerable tourist destinations from The Himalaya Mountains in the North to the
backwaters in the South.

Indian tourism also offers spiritual tourism and cultural heritage with its widely spread
civilisation in the sub-continent. | am grateful to the Government of India and Prime
Minister Narendra Modi for their effective efforts, regular outreach to the world community
and the Indian Diaspora, which has positively changed the outlook of India for tourism in
the country. The Ministry of Tourism is working to bring in confidence building
mechanisms to establish India as a peaceful and safe destination," he added.
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Asia-Pacific’s largest travel trade show,
OTM begins in Mumbai
= o+ in 5w B0

#TravelMail ( #www. il.in ) 2T, #* ismNews #Daily ingN:
M umbai: OTM is the largest travel trade show in the entire Asia Pacific region. The three day

event is being held at Bombay Exhibition Centre in Mumbai. The event was inaugurated in the

presence of the Chief Guest Shri. K] Alphons, Minister of State for Tourism (I/C). Government of
India and Guest of Honour. Shri. Jaykumar Rawal, Minister of Tourism, Government of Maharashtra.
Speaking at the inauguration, Shri. K J Alphens, Minister of State for Tourism (/C), Government of
India remarked. “ am happy to know that OTM has emerged as the leading travel trade show in the Asia
Pacific region, India has 5000 years old civilisation and a huge heritage for the world to explore. The
country has innt tourist from The Himalaya Mountains in the North to the
backwaters in the South.
indian tourism also offers spiritual tourism and cultural heritage with its widely spread civilisation in the
sub-continent. I am grateful to the Government of India and Prime Minister Narendra Modi for their
effective efforts, regular outreach to the world community and the Indian Diaspora, which has positively
changed the outlaok of India for tourism in the country. The Ministry of Tourism is working to bring in
confidence building mechanisms to establish India as a peacefui and safe destination,” he further added.

garwal, Chairman and CEQ, Fairfest Media Limited, Shri. K. J. Alphons, Minister of State (1/C) for
ster of Tourism, Government of Maharashtra
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India is one of the largest markets of travel and tourism in the world. Indians take some 22 million trips
abroad and more than a billion within the country. Mumbai is the largest source market of domestic and
outbound travel for Leisure, Business, Meetings, Incentive, Conventions and Events (MICE) and Weddings.
It serves literally as the ‘gateway of India’ to the largest number of travellers going abroad from other
cities and towns in Western and Southern India.

OTM is Asia Pacific’s Largest Travel Show. People from across the travel industry participate in this event
which helps in promoting the tourism industry. This event has a legacy of 28 years and after Germany
and London, OTM Mumbai is one of the [argest travel trade shows globally. With the help of this platform,
our efforts are to showcase the treasure of tourism that we possess in Mumbai, Maharashtra and the rest
of the country. said Shri. Jaykumar Rawal, Minister of Tourism, Government of Maharashtra.

Over the decades, OTM has emerged as the largest travel trade show in Asia Pacific region, in terms of
rented area. It is also the most international travel trade show in India, with more than 50 countries and
over 25 states being represented in OTM this year. The three-day travel show is focused on B2B
transactions between close to 1200 exhibitors and 15,000 plus trade visitors and buyers.

With $ 209 Billion spend in 2017, India’s tourism industry was ranked 7th largest in the world. It
contributes about one-tenth to the GDP and employment. The public policy thrust of the present
government in the centre and the state, OTM hopes to consolidate its lead as the largest travel trade show
in the Asia Pacific region in the coming years.

India’s leading tour operator Cox & Kings is conducting ps. 3s the Kn Partner.
“OTM is the premier show in Western India that is growing faster and it gives us an opportunity to engage
with the B2B market.” said Karan Anand, Head-Relationships. Cox & Kings.

“Turkish exhibitors wait for OTM. Western India is a very promising source market for Turkey,
contributing 35% of all Indian arrivals, most of it through the gateway city of Mumbai. This makes our
participation in OTM Mumbai all the more important.” says Ozgur Ayturk. Coordinator of Asia and
Pacific in the Turkish Ministry of Culture and Tourism.

National Tourist Organisations of Turkey. Greece. Indonesia, Thailand. Egypt. Nepal. China, Kenya.
Maldives, Rwanda. Macao, Bangladesh, Korea, Japan. Bhutan, Tanzania, Romania, Cambodia. Palestine,
Cyprus, Croatia, New Zealand, Fiji, Botswana, Finland, Estonia, Lithuania have set up colourful country
pavilions, along with a large number of their hotels, attractions and operators from every destination.
“This year we are promoting ourselves as MICE as well as a Wedding and Film destination and OTM is a

i of Cyprus in

right platform for us to do so,” said ios A Theop High ©

Mumbai.
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“We participate at OTM every year and consider this to be very important event. Special workshops on
Wedding and Films are good signs that the show is evolving every year,” remarked Ismail A Hamid,
Egyptian Tourism Counsellor in Egyptian Tourism Office, based in Mumbai.

Technology is driving disruptive changes in the travel industry. OTM is also hosting travel technology
tracks, with sessions on innovative travel tech solutions, panel discussions with industry’s thought-
leaders, innovation showcase, and digital skill development, in collaboration with TravHQ.

Australia, Bulgaria, Canada, Dubai, Germany, Hong Kong, Iran, Kazakhstan, Laos, Latvia, Malaysia, Oman,
Peru, Philippines, Qatar, Russia, Seychelles, Singapore, Sri Lanka, Ukraine, United Kingdom, USA,
Uzbekistan and Vietnam are represented through private operators at OTM 2018.

Greece is returning to OTM 2018 in a much bigger way after its debut last year. “Tourism Ministry of
Greece is extremely delighted to be a part of this beautiful and big exhibition,” said Elena Kountoura the
Greek Tourism Minister.

Indian destinations have as much strong a presence in OTM as their international counterparts. Tourism
departments of Himachal Pradesh, Uttarakhand, Jammu & Kashmir, Maharashtra, West Bengal, Goa,
Gujarat, Odisha, Arunachal Pradesh, Andhra Pradesh, Karnataka, Punjab, Andaman & Nicobar, Jharkhand,
Madhya Pradesh, Chandigarh, Tripura have set up enchanting state pavilions, with operators from their
respective states present.

“J&K gets the maximum number of domestic tourists from the states of Gujarat followed by Mumbai, both
in Western India. Therefore both- the tourism board and the private suppliers in the region eagerly wait
for the OTM,” remarked Mahmood Shah, Director, Kashmir Tourism.

In addition to buying and selling activities on the OTM showfloor, hundreds of crores of business leads
would be generated, there are a number of meeting sessions, workshops and panel discussions on the
sides. These are enriching and thought provoking meeting sessions, with leaders and professional experts
from India and abroad.

60% of the travel show is all about India. About 22 mn Indians travel abroad, but there is immense scope
to boost the inbound travel in India. We should also look forward to bring more tourists from the rest of
the world to India and serve this an opportunity to explore the exotic tourists destinations in the country,
said Sanjiv Agarwal, CEO, Fairfest Media Ltd.

“For the stakeholders in the travel trade who are looking for serious business and networking
opportunities, OTM is a must-visit,” remarked Mahendra Vakharia, President, Outbound Tour
Operators Association of India (OTOAI).

Promoting tourism through film shoots is an attractive strategy adopted by many countries and states.
For example, Cyprus offers 35% cash rebate and a host of other benefits to producers. Cine Locales @
OTM is a session aimed at connecting film and television fraternity with international and domestic
destinations interested in catering to the lucrative market of film and TV producers.

Phocuswright, the global travel market research company, will be conducting a session on understanding
the Millennial Travellers, whose needs may be very different from the previous generation.

To promote relatively unexplored North-East region of India, a special session is being organised, under
the aegis of Ministry of Development of North East Region and NETDC.

“For adventure tour from the region,” added Captain Swadesh Kumar, President, Adventure Tour
Operators Association of India (ATOAI). Western India is the strongest market. OTM is indispensable in
connecting to the tourism stakeholders.

Buyer-seller speed networking sessions add a new dimension to the show, where selected hosted buyers
are seated in a smaller hall and the exhibitors go around to meet them, reversing the normal process of
buyers going around in the exhibition to meet the sellers, for a limited time on the first day.

India’s Ministry of Tourism is flying in international buyers, to buy from OTM, which also boasts of the
largest display of Indian destinations under one roof.

OTM is supported by leading travel trade associations like TAAL, OTOAIL NIMA, TAFI, IATO, ADTOI, ATOAI,
IAAL TAAP, MTOA, TAAN, SATA, SKAL, ETAA, UTA and Titanz.

“OTM has reached an international level where the whole industry comes down. It is one of the most
sought after travel marts,” opined PP Khanna, President, Association of Domestic Tour Operators of
India (ADTOI).

OTM is the best travel trade fair in India. It is of international standards and is way better than any other
travel show in the country,” remarked Gajesh Girdhar, Founder and National Coordinator, Network
of Indian MICE Agents (NIMA).

Over the decades, OTM has emerged as the largest travel trade show in Asia Pacific region on couple of
parameters. One is the number of participants and the other is the gross exhibition area rented by the
organisers. It is also the most preferred international travel trade show in India, with more than 50
countries participating in OTM 2018. The three-day show is focused on B2B transactions between 1200+
exhibitors and 15,000+ trade visitors and buyers.
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Tourism (I/C). Government of India remarked. “7 am happy to know that OTM has emerged as the leading
travel trade show in the Asia Pacific region. India has 5000 years old civilisation and a huge heritage for
the world to explore. The country has tourist d Z from The Himalaya Mountains in

the North to the backwaters in the South

Indian tourism also offers spiritual tourism and cultural heritage with its widely spread civilisation in the
sub-continent. I am grateful to the Government of India and Prime Minister Narendra Modi for thetr
effective efforts, regular outreach to the world community and the Indian Diaspora. which has positively
changed the outlook of India for tourism in the country. The Ministry of Tourism is working to bring in
confidence bullding mechanisms to establish India as 3 peaceful and safe destination,” he further added.

India is one of the largest markets of travel and tourism in the world. Indians take some 22 million trips
abroad and more than a billion within the country. Mumbai is the largest source market of domestic and
outbound travel for Leisure, Business. Meetings. Incentive, Conventions and Events (MICE) and Weddings.
It serves literally as the ‘gateway of India’ to the largest number of travellers going abroad from other

cities and towns in Western and Southern India.

OTM is Asia Pacific’s Largest Travel Show. People
from across the travel industry participate in this
event which helps in promoting the tourism
industry. This event has a legacy of 28 years and
after Germany and London. OTM Mumbal is one
of the largest travel trade shows globally. With the
help of this platform. our efforts are to showcase
the treasure oOf tourism that we possess In
Mumbai, Maharashira and the rest of the country,
said Shri. ) k Rawal. ini i
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Government of Maharashtra.

Over the decades. OTM has emerged as the largest travel trade show in Asia Pacific region. in
terms of rented area. It is also the most international travel trade show in India. with more than
50 countries and over 25 states being represented in OTM this year. The three-day travel show is

on B28 i close to 1200 exhibitors and 15,000 plus trade visitors and

buyers.

with s 209 Billion spend in 2017, India’s tourism industry was ranked 7th largest in the world. It
contributes about one-tenth to the GDP and employment. The public policy thrust of the present
government in the centre and the state, OTM hopes to consolidate its lead as the largest travel trade show
in the Asia Pacific region in the coming years.

India's leading tour operator Cox & Kings is conducting destination workshops, as the Knowledge Partner.
“OTM is the premier show in Western India that is growing faster and it gives us an opportunity to engage

with the B2B market,” said Karan Anand, Head-Relationships. Cox & Kings.

“Turkish exhibitors wait for OTM. Western India is a very promising source market for Turkey. contributing
359 of all Indian arrivals, most of it through the gateway city of Mumbai. This makes our participation in
OTM Mumbai all the more important,” says Ozgur Ayturk, Coordinator of Asia and Pacific in the Turkish

Ministry of Culture and Tourism.
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National Tourist Organisations of Turkey, Greece, Indonesia, Thailand, Egypt. Nepal. China, Kenya,
Maldives, Rwanda, Macao, Bangladesh, Korea, Japan, Bhutan, Tanzania, Romania, Cambodia, Palestine,
Cyprus, Croatia, New Zealand, Fiji, Botswana, Finland, Estonia, Lithuania have set up colourful country
pavilions, along with a large number of their hotels, attractions and operators from every destination.

“This year we are promoting ourselves as MICE as
well as a Wedding and Film destination and OTM
Is a right platform for us to do so,” sald Demertrios
A Theophylactou, High Commissioner of Cyprus in
Mumbai.

“We participate at OTM every year and consider
this to be very important event. Special workshops
on Wedding and Films are good signs that the

show is evolving every year,” remarked Ismail A
Hamid, Egyptian Tourism Counsellor in Egyptian Tourism Office, based in Mumbai.

Technology is driving disruptive changes in the travel industry. OTM is also hosting travel technology
tracks, with sessions on innovative travel tech solutions, panel discussions with industry’s thought-leaders,
innovation showcase, and digital skill development. in collaboration with TravHQ.

Australia, Bulgaria, Canada, Dubai, Germany, Hong Kong, Iran, Kazakhstan, Laos, Latvia, Malaysia, Oman,
Peru, Philippines, Qatar, Russia, Seychelles, Singapore, Sri Lanka, Ukraine, United Kingdom, USA,
Uzbekistan and Vietnam are represented through private operators at OTM 2018.

Greece is returning to OTM 2018 in a much bigger way after its debut last year. “Tourism Ministry of
Greece is extremely delighted to be a part of this beautiful and big exhibition,” said Elena Kountoura the
Greek Tourism Minister.

Indian destinations have as much strong a presence in OTM as their international counterparts. Tourism
departments of Himachal Pradesh, Uttarakhand, Jammu & Kashmir, Maharashtra, West Bengal, Goa,
Gujarat, Odisha, Arunachal Pradesh, Andhra Pradesh, Karnataka, Punjab, Andaman & Nicobar, Jharkhand,
Madhya Pradesh, Chandigarh, Tripura have set up enchanting state pavilions, with operators from their
respective states present.

“J&K gets the maximum number of domestic tourists from the states of Gujarat followed by Mumbai, both
in Western India. Therefore both- the tourism board and the private suppliers in the region eagerly wait
for the OTM,” remarked Mahmood Shah, Director, Kashmir Tourism.

In addition to buying and selling activities on the OTM showfloor, hundreds of crores of business leads
would be generated, there are a number of meeting sessions, workshops and panel discussions on the
sides. These are enriching and thought provoking meeting sessions, with leaders and professional experts
from India and abroad.

60% of the travel show is all about India. About 22 mn Indians travel abroad, but there is immense scope
to boost the inbound travel in India. We should also look forward to bring more tourists from the rest of
the world to India and serve this an opportunity to explore the exotic tourists destinations in the country,
said Sanjiv Agarwal, CEO, Fairfest Media Ltd..

“For the stakeholders in the travel trade who are looking for serious business and networking
opportunities, OTM is a must-visit,” remarked Mahendra Vakharia, President, Outbound Tour Operators
Association of India (OTOAI).

Promoting tourism through film shoots is an attractive strategy adopted by many countries and states.
For example, Cyprus offers 35% cash rebate and a host of other benefits to producers. Cine Locales @
OTM is a session aimed at connecting film and television fraternity with international and domestic
destinations interested in catering to the lucrative market of film and TV producers.

Phocuswright, the global travel market research company, will be conducting a session on understanding
the Millennial Travellers, whose needs may be very different from the previous generation.

To promote relatively unexplored North-East region of India, a special session is being organised, under
the aegis of Ministry of Development of North East Region and NETDC.

“For adventure tour from the region,” added Captain Swadesh Kumar, President, Adventure Tour
Operators Association of India (ATOAI). Western India is the strongest market. OTM is indispensable in
connecting to the tourism stakeholders.

Buyer-seller speed networking sessions add a new dimension to the show. where selected hosted buyers
are seated in a smaller hall and the exhibitors go around to meet them, reversing the normal process of
buyers going around in the exhibition to meet the sellers, for a limited time on the first day.

India’s Ministry of Tourism is flying in international buyers, to buy from OTM, which also boasts of the
largest display of Indian destinations under one roof.

OTM is supported by leading travel trade associations like TAAI, OTOAI, NIMA, TAFI, IATO, ADTOI, ATOAL,
IAAL TAAP, MTOA, TAAN, SATA, SKAL, ETAA, UTA and Titanz.

“OTM has reached an international level where the whole industry comes down. It is one of the most
sought after travel marts,” opined PP Khanna, President, Association of Domestic Tour Operators of India
(ADTOI).

OTM is the best travel trade fair in India. It is of international standards and is way better than any other
travel show in the country,” remarked Gajesh Girdhar, Founder and National Coordinator, Network of
Indian MICE Agents (NIMA).

Over the decades, OTM has emerged as the largest travel trade show in Asia Pacific region on couple of
parameters. One is the number of participants and the other is the gross exhibition area rented by the
organisers. It is also the most preferred international travel trade show in India, with more than 50
countries participating in OTM 2018. The three-day show is focused on B2B transactions between 1200+
exhibitors and 15,000+ trade visitors and buyers.
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Tourism deptt participates in 0TM, Mumbai

Share on Twitter @ Share on WhatsA

‘Showcases tourism products of state among domestic, international buyers’
22/01/2018

MUMBAI, Jan 21: Department of tourism participated in the 3-day OTM Travel Exhibition which began om January 18 at Bombay
Convention and Exhibition Centre in which over 45 countries, 21 states and Union Territories and over 1,100 exhibitors participated.
Union Minister of State Tourism K J Alphons in presence of Maharashtra Tourism Minister Jaykumar Rawal inaugurated the
exhibition. The J&K tourism department has put up a beautifully decorated pavilion to present state’s tourism products and attract
visitors.

The J&K tourism was represented by Vice Chairman J&K Tourism Development Corporation Rafi Mir, Director Tourism Jammu
Smita Sethi. Deputy Director Tourism Jammu (Publicity), Deputy Director Tourism Kashmir (Publicity), GM JKTDC Jammu, Deputy
Manager Operations Delhi, Assistant Director Tourism Jammu also attended OTM.

Besides, large strength of the members from travel and hotel association from Jammu, Kashmir and Ladakh participated in the
exhibition to promote J&K as one of the choicest tourism destinations in India.

Large number of international and domestic travel trade buyers visited the J&K Pavilion to enquire about state’s tourism attractions
and infrastructure put in place for the comfortable stay of the tourists. The tourism officials informed the visitors about the various
destinations in all the three regions of the state. At the pavilion, J&K tourism department distributed publicity material among the
visitors. The department also screened short movies on various destinations which mesmerized the visitors.
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Jpcoming budget may not be populist, hints PM 10 women among 17

Indian tourism chants new mantra for growth

“Refarm, perform, transform” is the new mantra in Indian tourism to promote India as a 365 days destination,
even as the Central Government brings out its tourism policy within the next few months, besides its focus on
adequate budget allocation for growth of tourism-supporting infrastructure in which private industry has a big
role to play, Union Minister of State for Tourism K | Alphons said here recently during Asia-Pacific’s largest travel
trade show - OTM Mumb.

Describing 2017 as a record-breaking year with 9.0 million foreign tourist arrivals and tourism contributing
6.88% of India’s GDP and 12.36% employment, the Minister said the Government is eyeing public/private
partnerships In its role as +facilitator+ for promoting tourism and jobs. “Indians are among the world's biggest
spenders and we have around 23 to 24
abroad,” he said.

ion Indian tourists — among them very few backpackers — going

“India is a 5,000-year-old civilization and has the largest number
of monuments in the world, 7,500 kms of sea coast and 70% of
the mighty Himalayan mountain ranges, besides Maharashtra
itself having over 300 forts but we need to create infrastructure
also in the North-East. We are an emerging destination for
foreign tourists with 15.69% growth in visitors last year, despite
world tourism dropping by 5%, and we are expecting this to
double - judging from the 52 global tol participants at the
©OTM Mumbai tourism show,” the minister said, adding “We see a

huge potential in adventure tourism.”

He said domestic tourism remained robust with 2016 witnessing 1,613.6 million tourists at a 12.68% growth
rate over 2015, and the Ministry of Tourism had launched “Incredible In 2.0" campaign with a shift to market-
specific, focused promotional plans and content creation. However, while the tourism and hospitality sector is

witnessing healthy growth, tourism is rural

er-dependent on sectors like road transport, aviation, shipping
development, environment etc, alongside facing challenges in high taxation, complex regulatory environment

and inadequate tourism infrastructure, he said while stating that policy announcement for these sectors in the
2018-19 union budget will impact the tourism sector.

Where MICE travel is concerned, the Ministry of Tourism has
developed guidelines for extending benefits under Market

Development Assistance scheme to ‘Active Members’ of the India

Convention Promotion Bureau for bidding in international
conventions. This scheme has financial support for associations
winning second and third places in the bidding process, he said,
adding that for establishing India as a Film Tourism destination,
the ministries of Tourism and 1&B signed an MOU on February 16, 2012 to promote Cinema of India as a sub-
brand of Incredible India and, in 2016-17 the Tourism Ministry provided Rs 204.76 lakh to NFDC as financial
assistance for organizing Film Bazar 2015.

Maharashtra Minister for Tourism Jay Kumar Rawal said the state is
highlighting its “Mumbai Mela Shopping Festival” (Like the Dubai Shopping
Festival) with perfect convergence of attractions like jewellery, Bollywood,
music alongside a symphony of events across the city - where everything is
half-price. Describing global travel as becoming easier and the OTM
Mumbai as the perfect +gateway+ to the Indian tourism market, he said “We
are tapping niche segments including cruise tourism, especially in view of
rising disposable income increasing related purchasing power. We are
highlighting partnerships and tieups at OTM 2018, alongside the proposed
+Seaworld+ project in Sindhdurg in the Rs 5,000-crore plan for tourism
development along Maharashtra’s 720 kms coastline.”

Meanwhile, other countries too are eyeing the massive Indian tourism pie

with a variety of attractive schemes being introduced at the three-day OTM
2018 in Mumbai. Cyprus is promoting itself as an All-In-One Filming Destination by offering a 35% cash rebate -
with the per project cap at Eure 650,000 -for the Indian film

justry to shoot their films there, Demetrios A
Theophylactou, Cyprus High Commissioner in Mumbai, said, adding "We are also promoting Cyprus as a MICE
and Weddings destinatior

“Turkish exhibitors await this OTM as Western India remains a prime source market for 35% of Turkish arrivals
through the gateway city of Mumbai,” said Ozgur Ayturk of Turkish Tourism.

With a $209 billion spend in 2017, India’s tourism industry was ranked 7th largest in the world and it
contributes about one-tenth to the GDP and employment. With the public policy thrust of the present
government in the Centre and Maharashtra, OTM is looking at consolidating its lead as the largest travel show
in the Asia-Pa:

c region in the cor

g years. “OTM has reached an international level where the whale industry
comes down and it is one of the most sought-after travel marts,” said P P Khanna, President, Association of
Domestic Tour Operators of India (ADTO).

“For adventure tour operators, Western India is the strongest market and OTM is indispensable in connecting to
the tourism stakeholders from the region,” according to Captain Swadesh Kumar, President, Adventure Tour
Association of India (ATOAI)
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OTM 2018 the largest travel show in Asia Pacific receives overwhelming
response

OTM Mumbai, deemed as cne of the largest travel irade show, witnessed a heavy footfall this year.
The trade show hosted over 1.000 sellers from more than 50 countries and 27 states who networked
with over 10,000 trade visitors, at Bombay Exhibition Cenire, between January 18 to 20

The show was inaugurated by KJ Alphons. Minister of State for Tourism (I/C), Government of India. In
his inaugural address he expressed his delight seeing the turnout of the global participants. He also
expressed satisfaction about the mix of international and national participants at the show floor -
approximately 400 and 600 respectively.

Jaykumar Rawal, Minister of Tourism, Government of Maharashira remarked that Mumbai was proud
to host the leading travel show in the Asia Pacific region. He also marvelled at the long history of OTM
as an offshoot of the oldest travel trade show in the country.

In an exit survey, 98% of the participants confirmed they are likely to return to OTM 2019. More than
90% opined that participation in OTM was a must. The organisers are found to be humble and were
applauded for excellent client servicing.

Many sellers appreciated the quality and value addition ensured by Fairfest Media, the organisers of
OTM. As per the feedback received by Fairfest, OTM is the best in class travel show globally and has
assisted them in generating a large number of business enquiries from the Indian market

Visitors included hosted buyers from Deihi, Bengaluru, Ahm Chennai, Hy d, Kolkata,
Pune, Bhubaneswar. Visakhapatnam, Kochi, Nagpur., Rajkot, Surat, C . Indore, Luck
Haryana, Allahabad and Chandigarh. The highest numbers of hosted buyers were from Delhi.

Several hosted buyers confirmed that they have been ensuring their presence at OTM for many years
now. A number of them exclaimed that they had graduated from visitors to hosted buyers. The access
to online meeting diary has assisted them to plan in advance and spend guality time with decision
makers one on one

Hosted Buyer Quotes

Fairfest Media is the best in what they do, said Datta Sukre, Hosted Buyer from TTGAC. He called
OTM a great platform with a quality presence of exhibitors and corporate. The online meeting diary and
sessions arranged were well executed and served as an ideal platform for business networking, he
felt.

The giobal participation of the who's who in the travel trade differentiates OTM from run of the mill
travel shows, stated Mahip Agarwal, Hosted Buyer from Shreejee Holidays has been associated with
OTM for a very long time now. The online meeting diary feature enabled him to garner good contacts
and information about the new products in the travel domain

Dhruv Saxena, Hosted Buyer, Gionee also participated for the first-time in OTM and he found it at par
with the global standards. It was a great place to meet all suppliers under one roof and this is what
makes OTM unique. he added. He liked the exhibitor mix the most and confessed that he is eager to
come back next year as well

Tourist Orgar of Turkey. Greece. Indonesia, Thailand. Egypt. Nepal. China, Kenya,
Maldives. Rwanda. Macao, Bangladesh, Korea, Japan, Bhutan, Tanzania. Romania, Cambeodia
Palestine, Cyprus, Croatia, New Zealand. Fiji, Botswana, Finland, Estonia and Lithuania displayed
colourful country pavilions, along with a large number of local hotels, attractions and operators

Australia, Bulgaria, Canada, Dubai, Germany, Hong Kong, Iran, Kazakhstan, Laos, Latvia, Malaysia,
Oman, Peru, Philippines, Qatar, Russia, Seychelles, Singapore, Sri Lanka. Ukraine, United Kingdom
USA, Uzbekistan and Vietnam were represented through private operators at OTM 2018.

At OTM, Knowledge Partner - Cox & Kings introduced the Baltic States comprising Estonia, Latvia,
Lithuania and Finland. It also introduced Indo-China package showcasing Vietnam, Laos and
Cambodia

OTM has emerged as the largest travel trade show in the Asia Pacific region, on the basis of number of
participants and gross exhibition area rented

In addition to buying and selling travel products and services on the OTM show floor, hundreds of
crores of business leads are generated, along with number of . Work: ps and panel
discussions on the sides Enriching and thought-provoking mesting sessions bring together industry
leaders and professional experts from India and abroad

Business Sessions at OTM

Dignitaries at the panel discussion - Cine Locales by Film Tourism Consortium brought to the fore the
permits involved and the reasons why film producers find it easier to shoot a film abroad

Jaykumar Rawal, Minister of Tourism, Government of Maharashtra the panelists for
up the concerns at OTM 2018 and assured the producers that by OTM 2019, the said issues will get
[ as far as g in Mar was concerned He also asserted that Mumbai is home to

Bollywood and all should work at selling Mumbai first and then the rest of India

“We are happy to play a bridge between the film fraternity and the government to identify and address
the roadblocks,” said Sanjiv Aganwal, Chairman and CEO, Fairfest Media Ltd
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They also brought up various issues and obstacles regarding permissions and infrastructure that
restrained them from shooting in the North Eastern destinations.

Travel Technology Track, an initiative by TravHQ and OTM was a knowledge sharing platform to
showcase innovative technologies in the travel segment. It decoded the Indian traveller and outlined
that customer experience was one aspect which was observed as being missing nowadays.

Major focus on customer experience was termed as the highlight of 2018 where technology will be
playing a key role, remarked speakers The session alsn hrought to notice that we still have a long way
to go as far as technology is concerned and called it the way forward.

The session Millennials are the next frontier by Phocuswright observed that one cannot
understand a millennial (travellers below 35 years) completely as their wants and desires keep
changing time and again. Hence it is difficult to be 100% ready for a millennial traveller.

During the session what came to notice was that millennials value experience more than the price.
Millennials are the driving aspect of experiencing a destination. Hence, the indusiry needs to
personalise as per their desires to win over a millennial traveller. 20% of development in tourism can
be seen if the personalisation is enhanced

OTM 2018 AWARDEE LIST

Group Participation Award

Himachal Pradesh Tourism

Jammu & Kashmir Tourism

Tourism Corporation of Gujarat Limited
Tourism Council of Bhutan

Best Print Promotional Material Award
Air India

Most Popular Filming Destination Award
Maharashtra Tourism Development Corporation

Most Promisi New Desti ion Award (International)
Palestine Ministry of Tourism & Antiquities

Rwanda High Commission

Croatian National Tourist Board

Travel Designer & Horizon Manor (Qatar)

ACF Tourism (Iran)

Most Promisi New Desti ion Award (Dc ic)
Arunachal Pradesh Tourism
The Enjoy City

Best Information Dissemination & Education Award
Cox & Kings Ltd.

Best Decoration Award - Small Pavilion (International)
Korea Tourism Organization

Japan National Tourism Organization

Tanzania Tourist Board

Best Decoration Award - Medium Pavilion (Domestic)
Andhra Pradesh Tourism

Karnataka Tourism

Goa Tourism

The Leela Palaces, Hotels & Resorts

The Indian Hotels Company Limited (Taj Hotels)

Best Decoration Award - Medium Pavilion (International)
China National Tourist Office

Nepal Tourism Board

Bangladesh Tourism Board

Kenya Tourist Board

Maldives Marketing & PR Corporation

Best Decoration Award - Big Pavilion (Domestic)
Uttarakhand Tourism Development Board

Best Decoration Award - Big Pavilion (International)
Turkish Culture & Tourism Office

Ministry of Tourism Republic of Indonesia

Egyptian Consulate Tourism Office

Tourism Authority of Thailand

Greek National Tourism Organisation

Most Promising Destination Award
National Tourist Union, Russia

Most Promising Film Promotion Tourism Award
Cyprus Tourism

Certificate of Appreciation
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OTM, the largest travel show in Asia Pacific receives
overwhelming response
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98% of the participants likely to return in 2019

OTM Mumbai, the largest travel trade show in the Asia Pacific region concluded on an optimistic note. 1000+
sellers from 50+ and 27 states with 10,000+ trade visitors, at Bombay Exhibition Centre,
between 18th to 20th January.

The show was inaugurated by Shri. K J Alphons, Minister of State for Tourism (I/C), Government of India. In his
inaugural address he expressed his dalight seaing the turnout of the global participants. He also exprassad
satistaction about the mix of international and national participants at the show floor - approximataly 400 and 600
respectively

Gusst of Honour Shri. Jaykumar Rawal, Minister of Tourism ent of that Mumbai
was proud to host the leading travel show in the Asia Pacific region. He alse marvelled at the long history of OTM
as an offshoot of the oldest travel trade show in the country.

In an exit survey, 98% of the participants confirmed they are likely to return to OTM 2019. More than 90% opined
that participation in OTM was a must. They alse found the organisers humble and applauded them for best elient
servicing.

Many sellers appreciated the quality and valus addition ensured by Fairfest Media, the organisers of OTM.
According to their feedback, OTM is the best in class travel show globally and has assisted them in generating a
large number of business enquiries from the Indian market

Visitors included hosted buyers from Dell ngaluru, . Chennai, + Kolkata, Pune,
Bhubaneswar, Visakhapatnam, Kochi, Nagpur, Rajkot, Surat, Goimbatore, Indore, Lucknow, Haryana, Allahabad
and Chandigarh. The highest number of hosted buyers were from Delhi.

Several hosted buyers confirmed that they have been ensuring their presence at OTM for many years now. A

number of them exclaimed that they had graduated from visitors 1o hosted buyers. The access to online meeting
diary has assisted them 1o plan in advance and spend quality time with dacision makars ona on one

Hosted Buyer Quotes

Fairfest Media is Iha best in what they du ia\d DIHE Sukre, Hosted Buyer from TTGAGC. He called OTM a great
platform with a quality p of The online mesting diary and sessions arranged
were well Executed and served as an ideal n\a!lovm for business netweorking, he lell

The global participation of the who's whe in the travel trade differentiates OTM from run of the mill travel shows,
stated Mahip Agarwal, Hosted Buyer from Shreejee Holidays has been associated with OTM for a very long time
now. The online masting diary feature enabled him to garner good contacts and information about the new
products the travel domain.

Dhruv Saxena, Hosted Buyer, Gionee also panicipated for the first-time in OTM and he found it at par with the
global standards. It was a great place to meet all suppliers under one roof and this is what makes OTM unique,
he added. He liked the exhibitor mix the most and confessed that he is eager to come back next year as well

National Tourist Organisations of Turkey, Greece, Indenesia, Thailand, Egypt, Nepal, China, Kenya, Maldives,
Rwanda, Macao, Bangladesh, Korea, Japan, Bhutan, Tanzania, Romania, Cambodia, Palestine, Cyprus,
Croatia, New Zealand, Fiji, Botswana, Finland, Estonia and Lithuania displayed colourful country pavilions, along
with a large number of local hotels, attractions and operators.

Australia, Bulgaria, Canada, Dubai, Germany, Hong Kong, Iran, Kazakhstan, Laos, Latvia, Malaysia, Oman,
Peru, Philippines, Qatar, Russia, Seychelles, Singapore, Sri Lanka, Ukraine, United Kingdom, USA, Uzbekistan
and Vietnam were represented through private operators at OTM 201

At OTM, Knowledge Pariner - Cox & Kings introduced the Baltic States comprising Estonia, Latvia, Lithuan
Finland. It alse introduced Indo-China package showeasing Vietnam, Lacs and Gambodia

Outbound Sellers Speak

Egypt Tourism had a vamasnc euparlmce at OTM this year. Ismail A Hamid Amer, Regional Director, Egyptian
Tourism Counse aid he always believes that OTM is their partner. We have started our year by participating
in OTM and are \Dukmg forward to goud business ahead. He added, “OTM was a great opportunity as it helped
us in knowing the indian travel trends and thsir travel Wa want to congi the on
such a successful show.”

The China Tourism delegation snsured their attendance in a big way at OTM 2018. Tian Xin, Director, Ghina
National Tourist Office, New Delhi termed OTM as a very effective platform. OTM has undoubtedly helped us
understand the travel needs of the Indian market as well as the requirements of the travel trade, he said

Participation from India included Tourism Departments along with private operators from Himachal Pradesh,
Uttarakhand, Jammu & Kashmir, Maharashtra, West Bengal, Goa, Gujarat, Odisha, Arunachal Pradesh, Andhra
Pradesh, Karnataka, Punjab, Andaman & Nicobar, Jharkhand, Madhya Pradesh, Chandigarh, Tripura, ete. which
had set up ing state pavilions, with local liers.

Indian Delegates Speak

©TM 2018 had a balanced mix of participants from outbound and inbound, outlined Smt. Nesla Lad, Regional
Director (West), India Tourism Mumbai Office. Driving an enhanced response from the travel show, she added
OTM assisted in creating awareness on destinations in North East. Through OTM, the North Eastern travel
destinations in India initiated a dialogue with Indian film producers.

Tater Mize, District Tourist Officer from of Pradesh appreci the efforts of Fairfest
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Business Sessions at OTM

Dignitaries at the panel discussion - Cine Locales by Film Tourism Consortium brought to the fore the permits
involved and the reasons why film producers find it easier to shoot a film abroad.

Jaykumar Rawal, Minister of Tourism, Government of Maharashtra thanked the panelists for bringing up the
concerns at OTM 2018 and assured the producers that by OTM 2018, the said issues will get resolved as far as
shooting in Maharashtra was concerned. He also asserted that Mumbai is home to Bollywood and all should
work at selling Mumbai first and then the rest of India.

“We are happy to play a bridge between the film fraternity and the government to identify and address the
roadblocks,” said Sanjiv Agarwal, Chairman and CEO, Fairfest Media Ltd.

Promoting Tourism to North East by DoNER session comprised a presentation on the eight breathtakingly
beautiful and scenic landscapes of the North East - Arunachal Pradesh, Assam, Manipur, Meghalaya, Mizoram,
Nagaland, Sikkim and Tripura. The presentation was followed by an official release of the Report on Film
Tourism in the North East.

The panel discussion was graced by government officials of DoONER and members of the film fraternity. After
viewing the presentation, film fraternity members expressed their desire to come and shoot in the North East.

They also brought up various issues and obstacles regarding permissions and infrastructure that restrained
them from shooting in the North Eastern destinations.

Travel Technology Track, an initiative by TravHQ and OTM was a knowledge sharing platform to showcase
innovative technologies in the travel segment. It decoded the Indian traveller and outlined that customer
experience was one aspect which was observed as being missing nowadays.

Major focus on customer experience was termed as the highlight of 2018 where technology will be playing a key
role, remarked speakers. The session also brought to notice that we still have a long way to go as far as
technology is concerned and called it the way forward.

The session Millennials are the next frontier by Phocuswright observed that one cannot understand a millennial
(travellers below 35 years) completely as their wants and desires keep changing time and again. Hence it is
difficult to be 100% ready for a millennial traveller.

During the session what came to notice was that millennials value experience more than the price. Millennials
are the driving aspect of experiencing a destination. Hence, the industry needs to personalise as per their
desires to win over a millennial traveller. 20% of development in tourism can be seen if the personalisation is
enhanced.

OTM 2018 AWARDEE LIST

Group Participation Award
Himachal Pradesh Tourism
Jammu & Kashmir Tourism
Tourism Corporation of Gujarat Limited
Tourism Council of Bhutan

Best Print Promotional Material Award
Air India

Most Popular Filming Destination Award
Maharashtra Tourism Development Corporation

Most Promising New Destination Award (International)
Palestine Ministry of Tourism & Antiquities

Rwanda High Commission

Croatian National Tourist Board

Travel Designer & Horizon Manor (Qatar)

ACF Tourism (Iran)

Most Promising New Destination Award (Domestic)
Arunachal Pradesh Tourism
The Enjoy City

Best Information Dissemination & Education Award
Cox & Kings Ltd.

Best Decoration Award - Small Pavilion (International)
Korea Tourism Organization

Japan National Tourism Organization

Tanzania Tourist Board

Best Decoration Award - Medium Pavilion (Domestic)
Andhra Pradesh Tourism

Karnataka Tourism

Goa Tourism

The Leela Palaces, Hotels & Resorts

The Indian Hotels Company Limited (Taj Hotels)

Best Decoration Award - Medium Pavilion (International)
China National Tourist Office

Nepal Tourism Board

Bangladesh Tourism Board

Kenya Tourist Board

Maldives Marketing & PR Corporation

Best Decoration Award - Big Pavilion (Domestic)
Uttarakhand Tourism Development Board

Best Decoration Award - Big Pavilion (International)
Turkish Culture & Tourism Office

Ministry of Tourism Republic of Indonesia

Egyptian Consulate Tourism Office

Tourism Authority of Thailand

Greek National Tourism Organisation

Most Promising Destination Award
National Tourist Union, Russia

Most Promising Film Promotion Tourism Award
Cyprus Tourism

Certificate of Appreciation
All Kargil Travel Trade Association
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OTM, the largest travel show in Asia Pacific receives overwhelming response
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India, Jan. 24 - OTM, the largest travel show in Asia Pacific receives overwhelming response98% of the participants likely to retum in 20190TM Mumbai, the
largest travel trade show in the Asia Pacific region concluded on an optimistic note. 1000+ sellers from 50+ countries and 27 states networked with 10,000+
trade visitors, at Bombay Exhibition Centre, between 18th to 20th January.Guest of Honour Shri. Jaykumar Rawal, Minister of Tourism, Government of
Maharashtra remarked that Mumbai was proud to host the leading travel show in the Asia Pacific region. He also marvelled at the long history of OTM as an
offshoot of the oldest travel trade show in the country.In an exit survey, 98% of the participants confirmed they are likely to retum ...
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OTM, the largest travel show in Asia Pacific receives overwhelming
response

posted by Alka Swami on January 24, 2018

<

98% of the participants likely to return in 2019

OTM Mumbai, the largest travel trade show in the Asias Pacific region concluded on an optimistic note. 1000+ sellers from 50+
countries and 27 states networked with 10,000+ trade visitors, at Bombay Exhibition Centre, between 18th to 20th January.

The show was inaugurated by Shri. K J Alphons, Minister of State for Tourism (I/C). Government of India. In his inaugural address he
expressed his delight sesing the turnout of the FIobal participants. He also expressed satisfaction about the mix of international snd
national participants at the show floor - approximately 400 and 600 respectively.

Guest of Honour Shri. Jaykumar Rawal, Minister of Tourism, Government of Maharashtra remarked that Mumbai was proud to host
the leading travel show in the Asia Pacific region. He also marvelled at the long history of OTM as an offshoot of the oldest travel trade
show in the country.

In an exit survey, 98% of the participants confirmed they are likely to return to OTM 2019. More than 90% opined that participation in
OTM was a must. They also found the organisers humble and applauded them for best client servicing.

Many sellers appreciated the quality and value addition ensured by Fairfest
Media, the organisers of OTM. According to their feedback, OTM is the best in
class travel show globally and has assisted them in generating a large number
of business enquiries from the Indian market.

isitors included hosted buyers from Delhi, Bengaluru, Ahmedabad, Chennai,
Hyderabad, Kolkata, Pune, Bhubaneswar, Visakhapatnam, Kochi, Nagpur,
Rajkot, Surat, Coimbatore, Indore, Lucknow, Haryana, Allahabad and
Chandigarh. The highest number of hosted buyers were from Delhi.

Several hosted buyers confirmed that they have been ensuring their presence
at OTM for many years now. A number of them exclaimed that they had
graduated from visitors to hosted buyers. The access to online meeting diary
has assisted them to plan in advance and spend quality time with decision
makers one on one.

Hosted Buyer Quotes

Fairfest M&‘ﬂla /s the besr in what they do, said Datta Sukre, Hosted Buyer from TTGAC. He called OTM a great platform with a quality
The online mesting diary and sessions arranged were weil exacuted and served as an ideal
platform tor bussiness nsrworkmg hefelt.

The global participation of the who's who in the travel trade differentiates OTM from run of the mill travel shows, stated Mahip
Agarwal. Hosted Buyer from Shreejee Holidays has been associated with OTM for a very long time now. The online meeting diary
feature enabled him to garner good contacts and information about the new products in the travel domain.

Dhruv Saxena, Hosted Buyer. Gionee also participated for the first-time in OTM and he found it at par with the global standards. It
was a great place to meet all suppliers under one roof and this is what makes OTM unigue. he added. He liked the exhibitor mix the
mest and confessed that he is eager to come back next year as well.

National Tourist Organisations of Turkey, Greece, Indonesia, Thailand, Egypt. Nepal, China, Kenya, Maldives, Rwanda, Macao,
Bangladesh, Korea, Japan, Bhutan, Tanzania, Romania, Cambodia, Palestine, Cyprus, Croatia, New Zealand, Fiji. Botswana, Finland,
Estonia and Lithuania di colourful country pavili i\angwitha\argenumberefloca\hote\s attractions and operators.
Australia, Bulgaria, Canada, Dubal, Germany. Hong Kong, Iran, K , Latvia, Oman, Peru, Phi Qatar.
Russia, Seychelles, Singapore, Sri Lanka, Ukraine, United Kingdom, USA, Uzbeklslsn and Vietnam were represented through Drl\Jate
operators at OTM 2018.

At OTM, Knowledge Partner - Cox & Kings introduced the Baltic States comprising Estonia, Latvia,
introduced Indo-China package showcasing Vietnam, Laos and Cambaodia.

Lithuania and Finland. It also

Outbound Sellers Speak

Egypt Tourism had a fantastic experience at OTM this year. Ismail A Hamid Amer. Regional Director. Egyptian Tourism Counsellor
said he always believes that OTM is their partner. We have started our year by participating in OTM and are looking forward to good
business ahead. He added, “OTM was a great opportunity as it helped us in knowing the Indian travel trends and their travel
expectations. We want to congratulate the organisers on such a successful show.”

The China Tourism delegation ensured their attendance in a big way at OTM
2018. Tian Xin. Director, China National Tourist Office. New Deihi termed
OTM as a very effective OTM has elped us understand
the travel needs of the Indian market as well as the requirements of the travel
trade. he said.

Participation from India included Tourism Departments along with private
operators from Himachal Pradesh, Uttarakhand, Jammu & Kashmir,
Maharashtra, West Bengal, Goa, Gujarat, Odisha, Arunachal Pradesh, Andhra
Pradesh, Karnataks, Punjab, Andaman & Nicobar, Jharkhand, Madhya
Pradesh, Chandigarh, Tripura, etc. which had set up enchanting state pavilions,
with local suppliers.

Indian Delegates Speak

OTM 2018 had a balanced mix of participants from outbound and inbound. outlined Smt. Neela Lad. Regional Director (West). India
Tourism Mumbai Office. Driving an enhanced response from the travel show. she added OTM assisted in creating awareness on
destinations in North East. Through OTM. the Nerth Eastern travel destinations in India initiated a dislogue with Indian film
producers.

Tater Mize, District Tourist Officer from G Pradesh app the efforts of Fairfest Media. He asserted
OTM was a great platform to showcase thelr tourism produ:ts and a great way to attract the travellers to the North East. especially to
Arunachal Pradesh. Kudos to the organising team on putting up such a great show and we are surely looking forward to attend the
next OTM!

OTM is ane of the on our calendar. agreed Suku Vergh Viee - Sales. MICE India. Taj Hotels Palaces
Resorts Safaris. He praised the humongous scale of the travel show and the buyer mix. We are happy to see OTM pioneering in
tapping niche travel segments of wedding and film tourism.

OTM has emerged as the largest travel trade show in the Asia Pacific region, on the basis of number of participants and gross
exhibition area rent;

In addition to buying and selling travel products and services on the OTM showfloor, hundreds of crores of business leads were
generated, along with number of meeting sessions, workshops and panel discussions on the sides. Enriching and thought-provoking
meeting sessions brought together industry leaders and professional experts from India and abroad.
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Business Sessions at OTM

Dignitaries at the panel discussion - Cine Locales by Film Tourism Consortium brought to the fore the permits involved and the
reasons why film producers find it easier to shoot a film abroad.

Jaykumar Rawal. Minister of Tourism, Government of Maharashtra thanked the panelists for bringing up the concerns at OTM 2018
and assured the producers that by OTM 20189, the said issues will get resolved as far as shooting in Maharashtra was concerned. He
also asserted that Mumbai is home to Bollywood and all should work at selling Mumbai first and then the rest of India.

“We are happy to play a bridge between the film fraternity and the government to identify and address the roadblocks.” said Sanjiv
Agarwal. Chairman and CEO. Fairfest Medlia Ltd.

Promoting Tourism to North East by DoNER session comprised a presentation on the eight breathtakingly beautiful and scenic
landscapes of the North East - Arunachal Pradesh, Assam, Manipur, Meghalaya. Mizoram, Nagaland, Sikkim and Tripura. The
presentation was followed by an official release of the Report on Film Tourism in the North East.

The panel discussion was graced by government officials of DoNER and members of the film fraternity. After viewing the
presentation, film fraternity members expressed their desire to come and shoot in the North East.

They also brought up various issues and obstacles regarding permissions and infrastructure that restrained them from shooting in the
North Eastern destinations.

Travel Technology Track, an initiative by TravHQ and OTM was a knowledge sharing platform to showcase innovative technologies in
the travel segment. It decoded the Indian traveller and outlined that customer experience was one aspect which was observed as
being missing nowadays.

Major focus on customer experience was termed as the highlight of 2018 where technology will be playing a key role, remarked
speakers. The session also brought to notice that we still have a long way to go as far as technology is concerned and called it the way
forward.

The session Millennials are the next frontier by Phocuswright observed that one cannot understand a millennial (travellers below 35
years) completely as their wants and desires keep changing time and again. Hence it is difficult to be 100% ready for a millennial
traveller.

During the session what came to notice was that millennials value experience more than the price. Millennials are the driving aspect
of experiencing a destination. Hence, the industry needs to personalise as per their desires to win over a millennial traveller. 20% of
development in tourism can be seen if the personalisation is enhanced.

OTM 2018 AWARDEE LIST

Group Participation Award
Himachal Pradesh Tourism
Jammu & Kashmir Tourism

Tourism Corporation of Gujarat Limited
Tourism Council of Bhutan

Best Print Promotional Material Award
Air India

Most Popular Filming Destination Award
Tourism D Corporation

Most Promising New Destination Award (Inter
Palestine Ministry of Tourism & Antiquities
Rwanda High Commission
Croatian National Tourist Board
Travel Designer & Horizon Manor (Qatar)
ACF Tourism (Iran)

Most P ising New Destination Award (D
Arunachal Pradesh Tourism
The Enjoy City

Best Information Dissemination & Education Award
Cox &Kings Ltd.

Best Decoration Award - Small Pavilion (International)
Korea Tourism Organization
Japan National Tourism Organization
Tanzania Tourist Board

Best Decoration Award - Medium Pavilion (Domestic)
Andhra Pradesh Tourism
Karnataka Tourism
Goa Tourism
The Leela Palaces, Hotels & Resorts
The Indian Hotels Company Limited (Taj Hotels)

Best Decoration Award - Medium Pavilion (International)
China National Tourist Office
Nepal Tourism Board
Bangladesh Tourism Board
Kenya Tourist Board
Maldives Marketing & PR Corporation

Best Decoration Award - Big Pavilion (Domestic)
Uttarakhand Tourism Development Board

Best Decoration Award - Big Pavilion (International)
Turkish Culture & Tourism Office
Ministry of Tourism Republic of Indonesia
Egyptian Consulate Tourism Office
Tourism Authority of Thailand
Greek National Tourism Organisation

Most Promising Destination Award
National Tourist Union, Russia

Most Promising Film Promotion Tourism Award
Cyprus Tourism

Certificate of Appreciation
All Kargil Travel Trade Association
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OTM Mumbai concludes with overwhelming responses

Published on : Wednesday, January 24, 2018

OTM Mumbai, the largest travel trade show in the Asia Pacific
region concluded on an optimistic note. 1000+ sellers from 50+
countries and 27 states networked with 10,000+ trade visitors, at
Bombay Exhibition Centre, between 18th to 20th January.

The show was inaugurated by Shri. K J Alphons, Minister of State
for Tourism (I/C), Government of India. In his inaugural address he
expressed his delight seeing the turnout of the global participants.
He also expressed satisfaction about the mix of international and
national participants at the show floor - approximately 400 and
600 respectively.

Guest of Honour Shri. Jaykumar Rawal, Minister of Tourism, Government of Maharashtra remarked that Mumbai was
proud to host the leading travel show in the Asia Pacific region. He also marvelled at the long history of OTM as an
offshoot of the oldest travel trade show in the country.

In an exit survey, 98% of the participants confirmed they are likely to return to OTM 2019. More than 90% opined
that participation in OTM was a must. They also found the organisers humble and applauded them for best client
servicing.

Many sellers appreciated the quality and value addition ensured by Fairfest Media, the organisers of OTM. According
to their feedback, OTM is the best in class travel show globally and has assisted them in generating a large number
of business enquiries from the Indian market.

Visitors included hosted buyers from Delhi, Bengaluru, Ahmedabad, Chennai, Hyderabad, Kolkata, Pune,
Bhubaneswar, Visakhapatnam, Kochi, Nagpur, Rajkot, Surat, Coimbatore, Indore, Lucknow, Haryana, Allahabad and
Chandigarh. The highest number of hosted buyers were from Delhi.

Several hosted buyers confirmed that they have been ensuring their presence at OTM for many years now. A
number of them exclaimed that they had graduated from visitors to hosted buyers. The access to online meeting
diary has assisted them to plan in advance and spend quality time with decision makers one on one.
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OTM, THE LARGEST TRAVEL SHOW IN ASIA PACIFIC RECEIVES
OVERWHELMING RESPONSE

Jan 24,2018 | Business | Om

OTM Mumbai, deemed as one of the largest travel trade show, witnessed a heavy fooffall this year.
The trade show hosted over 1,000 sellers from more than 50 countries and 27 states who networked
with over 10,000 trade visitors, at Bombay Exhibition Centre, between January 18 to 20.

The show was inaugurated by KJ Alphons, Minister of State for Tourism (I/C), Government of India. In
his inaugural address he expressed his delight seeing the turnout of the global participants. He also
expressed satisfaction about the mix of i ional and national i at the show floor -
approximately 400 and 600 respectively.

Jaykumar Rawal, Minister of Tourism, it of Maharashira that Mumbai was proud
to host the leading travel show in the Asia Pacific region. He also marvelled at the long history of OTM
as an offshool of the oldest travel trade show in the country.

In an exit survey, 98% of the participants confirmed they are likely to return to OTM 2019. More than
90% opined that participation in OTM was a must. The organisers are found to be humble and were
applauded for excellent client servicing.

Many sellers appreciated the quality and value addition ensured by Fairfest Media, the organisers of
OTM. As per the feedback received by Fairfest, OTM is the best in class travel show globally and has
-assisted them in generating a large number of business enquiries from the Indian market

Visitors included hosted buyers from Delh, ; Chennai, , Kolkata,
Pune, Bhubaneswar, Visakhapatnam, Kochi, Nagpur, Rajkot, Surat, Coimbatore, Indore, Lucknow,
Haryana, Allahabad and Chandigarh. The highest numbers of hosted buyers were from Delhi.

Several hosted buyers confirmed that they have been ensuring their presence at OTM for many years
now. A number of them exclaimed that they had graduated from visitors to hosted buyers. The access
to online meeting diary has assisted them to plan in advance and spend quality time with decision
makers one on one.

Hosted Buyer Quotes

Fairfest Media is the best in what they do, said Datta Sukre, Hosted Buyer from TTGAC. He called
OTM a great platform with a quality of and The online meeting diary and
sessions arranged were well executed and served as an ideal platform for business nefworking, he
felt.

The giobal participation of the who's who in the travel trade differentiates OTM from run of the mill
travel shows, stated Mahip Agarwal, Hosted Buyer from Shreejee Holidays has been associated with
OTM for a very long time now. The online meeting diary feature enabled him to garner good contacts
and information about the new products in the travel domain

Dhruv Saxena, Hosted Buyer, Gionee also participated for the first-time in OTM and he found it at par
with the global standards. It was a great place to meet all suppliers under one roof and this is what
makes OTM unique, he added. He liked the exhibitor mix the most and confessed that he is eager to
come back next year as well.

National Tourist Organisations of Turkey, Greece, Indonesia, Thailand, Egypt, Nepal, China, Kenya,
Maldives, Rwanda, Macao, Bangladesh, Korea, Japan, Bhutan, Tanzania, Romania, Cambodia,
Palestine, Cyprus, Croatia, New Zealand, Fiji, Bolswana, Finland, Estonia and Lithuania displayed
colourful country pavilions, along with a large number of local hotels, attractions and operators.

Australia, Bulgaria, Canada, Dubai, Germany, Hong Kong. Iran, Kazakhstan, Laos, Lalvia, Malaysia,
Oman, Peru, Philippines, Qatar, Russia, Seychelles, Singapore, Sri Lanka, Ukraine, United Kingdom,
USA, Uzbekistan and Vietnam were through private at OTM 2018.

At OTM, Knowledge Partner - Cox & Kings introduced the Baltic States comprising Estonia, Latvia,
Lithuania and Finland. It also infroduced Indo-China package showcasing Vietnam, Laos and
Cambodia

OTM has emerged as the largest travel trade show in the Asia Pacific region, on the basis of number of
participants and gross exhibition area rented

In addition to buying and selling travel products and services on the OTM show floor, hundreds of
crores of business leads are generated, along with number of meeting sessions, workshops and panel
discussions on the sides. Enriching and thought-provoking meeting sessions bring together industry
leaders and professional experts from India and abroad.

Business Sessions at OTM

Dignitaries at the panel discussion - Cine Locales by Film Tourism Consortium brought to the fore the
permits involved and the reasons why film producers find it easier to shoot a film abroad.

Jaykumar Rawal, Minister of Tourism, Government of Maharashtra thanked the panelists for bringing
up the concems at OTM 2018 and assured the producers that by OTM 2019, the said issues will get
resolved as far as shooting in Maharashtra was concemed. He also asserted that Mumbai is home to
Bollywood and all should work at selling Mumbai first and then the rest of India

“We are happy 1o play a bridge between the film fraternity and the govemment to identify and address
the roadblocks,” said Sanjiv Agarwal, Chairman and CEO, Fairfest Media Ltd
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They also brought up various issues and obsiacles regarding permissions and infrastructure that
restrained them from shooting in the North Eastern destinations.

Travel Technology Track. an initiative by TravHQ and OTM was a knowledge sharing platform to
showcase innovative technologies in the travel segment. It decoded the Indian traveller and outlined
that customer experience was one aspect which was observed as being missing nowadays.

Major focus on customer experience was termed as the highlight of 2018 where technology will be
playing a key role, remarked speakers The session also hrought to notice that we still have a long way
to go as far as technology is concerned and called it the way forward.

The session Millennials are the next frontier by Phocuswright observed that one cannot
understand a millennial (travellers below 35 years) compleiely as their wanis and desires keep
changing time and again. Hence it is difficult to be 100% ready for a millennial traveller.

During the session what came to notice was that millennials value experience more than the price.
Millennials are the driving aspect of experiencing a destination. Hence, the indusiry needs io
personalise as per their desires to win over a millennial traveller. 20% of development in tourism can
be seen if the personalisation is enhanced

OTM 2018 AWARDEE LIST

Group Participation Award

Himachal Pradesh Tourism

Jammu & Kashmir Tourism

Tourism Corporation of Gujarat Limited
Tourism Council of Bhutan

Best Print Promotional Material Award
Air India

Most Popular Filming Destination Award
Maharashtra Tourism Development Corporation

Most Promising New Destination Award (International)
Palestine Ministry of Tourism & Antiquities

Rwanda High Commission

Croatian National Tourist Board

Travel Designer & Horizon Manor (Qatar)

ACF Tourism (Iran)

Most Promising New Destination Award (Domestic)
Arunachal Pradesh Tourism
The Enjoy City

Best Information Dissemination & Education Award
Cox & Kings Lid.

Best Decoration Award - Small Pavilion (International)
Korea Tourism Organization

Japan National Tourism Organization

Tanzania Tourist Board

Best Decoration Award - Medium Pavilion (Domestic)
Andhra Pradesh Tourism

Karnataka Tourism

Goa Tourism

The Leela Palaces, Hotels & Resorts

The Indian Hotels Company Limited (Taj Hotels)

Best Decoration Award - Medium Pavilion (International)
China National Tourist Office

Nepal Tourism Board

Bangladesh Tourism Board

Kenya Tourist Board

Maldives Marketing & PR Corporation

Best Decoration Award - Big Pavilion (Domestic)
Uttarakhand Tourism Development Board

Best Decoration Award - Big Pavilion (International)
Turkish Culture & Tourism Office

Ministry of Tourism Republic of Indonesia

Egyptian Consulate Tourism Office

Tourism Authority of Thailand

Greek National Tourism Organisation

Most Promising Destination Award
National Tourist Union, Russia

Most Promising Film Promotion Tourism Award
Cyprus Tourism

Certificate of Appreciation
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OTM Mumbai concludes with a huge success, with 98%
of them likely to return in 2019

—em A - -

OTM Mumbai, deemed as one of the largest travel trade show, witnessed a heavy footfall this year.
The trade show hosted over 1,000 sellers from more than 50 countries and 27 states who networked
with over 10,000 trade visitors, at Bombay Exhibition Centre, between January 18 to 20

The show was inaugurated by KJ Alphons, Minister of State for Tourism (I/C), Government of India. In

his inaugural address he expressed his delight seeing the turnout of the giobal participants. He also

expressed satisfaction about the mix of i and t 1 partici at the show floor -
i y 400 and 600

Jaykumar Rawal, Minister of Tourism, Government of Maharashtra remarked that Mumbai was proud
to host the leading travel show in the Asia Pacific region. He also marvelled at the long history of OTM
as an offshoot of the oidest travel trade show in the country.

In an exit survey, 98% of the participants confirmed they are likely to return to OTM 2019. More than
90% opined that participation in OTM was a must. The organisers are found to be humble and were
applauded for excellent client servicing.

Many sellers appreciated the quality and value addition ensured by Fairfest Media, the organisers of
OTM. As per the feedback received by Fairfest, OTM is the best in class travel show globally and has
assisted them in generating a large number of business enquiries from the Indian market

Visitors included hosted buyers from Delhi, ., , Chennai, Hy . Kolkata,
Pune, Bhubaneswar, Visakhapatnam, Kochi, Nagpur, Rajkot, Surat, Coimbatore, Indore, Lucknow,
aryana, Alla and Chandigarh. The highest numbers of hosted buyers were from Delhi.

Several hosted buyers confirmed that they have been ensuring their presence at OTM for many years
now. A number of them exclaimed that they had graduated from visitors to hosted buyers. The access
to online meeting diary has assisted them to plan in advance and spend guality time with decision
makers one on one

Hosted Buyer Quotes

Fairfest Media is the best in what they do, said Datta Sukre, Hosted Buyer from TTGAC. He called

OTM a great platform with a quality presence of exhibitors and The online g diary and
sessions arranged were well executed and served as an ideal platform for business networking, he
felt.

The global participation of the who's whe in the travel trade differentiates OTM from run of the mill
travel shows, stated Mahip Agarwal, Hosted Buyer from Shreejee Holidays has been associated with
OTM for a very long time now. The online meeting diary feature enabled him to garner good contacts
and information about the new products in the travel domain

Dhruv Saxena, Hosted Buyer, Gionee also participated for the first-time in OTM and he found it at par
with the global standards. It was a great place to meet all suppliers under one roof and this is what
makes OTM unique. he added. He liked the exhibitor mix the most and confessed that he is eager to
come back next year as well.

MNational Tourist Organisations of Turkey. Greece, Indonesia, Thailand. Egypt. Nepal. China, Kenya,
Maidives, Rwanda, Macao, Bangladesh, Korea, Japan, Bhutan, T: ia, ia, n ia.
Palestine. Cyprus, Croatia, New Zealand. Fiji. Botswana, Finland, Estonia and Lithuania displayed
colourful country pavilions, along with a large number of local hotels, attractions and operators

Australia, Bulgaria, Canada, Dubai, Germany, Hong Kong, Iran, Kazakhstan, Laos, Latvia, Malaysia,
©man, Peru, Philippines. Qatar, Russia, Seychelles, Singapore, Sri Lanka. Ukraine, United Kingdom,
USA, Uzbekistan and Vietnam were represented through private operators at OTM 2018

At OTM, Knowledge Partner - Cox & Kings introduced the Baltic States comprising Estonia. Latvia,
Lithuania and Finland. it aiso introduced Indo-China sh a Vi , Laos and
Cambodia.

OTM has emerged as the largest travel trade show in the Asia Pacific region, on the basis of number of
participants and gross exhibition area rented

In addition to buying and selling travel products and services on the OTM show floor, hundreds of
crores of business leads are generated, along with number of meeting sessions, workshops and panel
discussions on the sides. Enriching and thought-provoking meeting sessions bring together industry
leaders and professional experts from India and abroad.

Business Sessions at OTM

Dignitaries at the panel discussion - Cine Locales by Film Tourism Consortium brought to the fore the
permits involved and the reasons why film producers find it easier to shoot a film abroad

Jaykumar Rawal, Minister of Tourism, G of the p. for bringing
up the concerns at OTM 2018 and assured the producers that by OTM 2019, the said issues will get
resolved as far as shooting in Maharashira was concerned. He also asserted that Mumbai is home to
Bollywood and all should work at selling Mumbai first and then the rest of India

“We are happy to play a bridge between the film fraternity and the government {o identify and address
the roadblocks,” said Sanjiv Agarwal, Chairman and CEO, Fairfest Media Lid

Promoting Tourism to North East by DoNER session comprised a presentation on the eight
breathtakingly beautiful and scenic landscapes of the North East - Arunachal Pradesh, Assam,
Manipur, Meghalaya, Mizoram, Nagaland, Sikkim and Tripura. The presentation was followed by an
official release of the Report on Film Tourism in the North East

The panel discussion was graced by government officials of DONER and members of the film fraternity.
After viewing the presentation, film fraternity members expressed their desire to come and shoot in the
North East
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The panel discussion was graced by government officials of DONER and members of the film fraternity.
After viewing the presentation, film fraternity members expressed their desire to come and shoot in the
North East.

They also brought up various issues and obstacles regarding permissions and infrastructure that
restrained them from shooting in the North Eastern destinations.

Travel Technology Track. an initiative by TravHQ and OTM was a knowledge sharing platform to
showcase innovative technologies in the travel segment. It decoded the Indian traveller and outlined
that customer experience was one aspect which was observed as being missing nowadays.

Major focus on customer experience was termed as the highlight of 2018 where technology will be
playing a key role, remarked speakers The session alsa hrought to notice that we still have a long way
to go as far as technology is concerned and called it the way forward.

The session Millennials are the next frontier by Phocuswright observed that one cannot
understand a millennial (travellers below 35 years) completely as their wants and desires keep
changing time and again. Hence it is difficult to be 100% ready for a millennial traveller.

During the session what came to notice was that millennials value experience more than the price.
Millennials are the driving aspect of experiencing a destination. Hence, the industry needs to
personalise as per their desires to win over a millennial traveller. 20% of development in tourism can
be seen if the personalisation is enhanced

OTM 2018 AWARDEE LIST

Group Participation Award

Himachal Pradesh Tourism

Jammu & Kashmir Tourism

Tourism Corporation of Gujarat Limited
Tourism Council of Bhutan

Best Print Promotional Material Award
Air India

Most Popular Filming Destination Award
Maharashtra Tourism Development Corporation

Most P ising New Destination Award (Inter
Palestine Ministry of Tourism & Antiquities
Rwanda High Commission

Croatian National Tourist Board

Travel Designer & Horizon Manor (Qatar)

ACF Tourism (Iran)

Most Pr isi New D i i Award (D ic)
Arunachal Pradesh Tourism
The Enjoy City

Best Infor ion Di ination & ion Award
Cox & Kings Ltd.

Best Decoration Award - Small Pavilion (International)
Korea Tourism Organization

Japan National Tourism Organization

Tanzania Tourist Board

Best Decoration Award - i Pavilion (D
Andnhra Pradesh Tourism

Karnataka Tourism

Goa Tourism

The Leela Palaces, Hotels & Resorts

The Indian Hotels Company Limited (Taj Hotels)

Best Decoration Award - i Pavilion (Inter
China National Tourist Office

Nepal Tourism Board

Bangladesh Tourism Board

Kenya Tourist Board

Maldives Marketing & PR Corporation

Best Decoration Award - Big Pavilion (Domestic)
Uttarakhand Tourism Development Board

Best Decoration Award - Big Pavilion (International)
Turkish Culture & Tourism Office

Ministry of Tourism Republic of Indonesia

Egyptian Consulate Tourism Office

Tourism Authority of Thailand

Greek National Tourism Organisation

Most Promising Destination Award
National Tourist Union, Russia

Most Promising Film Promotion Tourism Award
Cyprus Tourism

Certificate of Appreciation
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OTM, the largest travel show in Asia Paci
receives overwhelming response

OTM Mumbai, the largest travel trade show in the Asia Pacific region concluded on an optimistic note. 1000+
sellers from 50+ countries and 27 stales networked with 10,000+ trade visitors, at Bombay Exhibition Gentre,
between 18th ta 20th January.

The show was inauguratsd by Shri. K J Alphons. Minister of Stats for Touriam (1/G). Government of India. In his
ha turnout of the global participants. He also expresssd
nal participants at the show floor - approximatsly 400 and 600

rezpectively

Guest of Honour Shri. Jaykumar Rawal, of that Mumba
syt goely ek b soni b i e il et el g ittt leng histery of OTM
as an offshoot of the oldest travel trade show in the country.

In an exit survey, 9% of the particizants confirmed they are likely 1o return to OTM 2019, More than 80% opined
that participat v alzo found the organisers humble and applauded them for b
servicing

Many sellars appraciated the quality and value addition ensured by Faifest Madia, the organisers of OTM.
According 1o their taadback, OTM is tha bast in class travel show globally and has assisted tham in genarating a
large numbar of business enquiries from the Indian market

Visitors included hosted buyers from Delhi, Bengaluru, Ah, Chen: v . Kolkata, Pun.
Birianeswar, Visakhapatnam, Kook, Nagpur, BIaot, Burat, Cormbatars, Indore, Lacknovw, Harvare, Alishaisad
and Chandigarh. The highest number of hosted buyers were from Delhi

Several hosted buyers confirmed that they have been snsuring their presence at OTM for many years now
umber of them exclaimed that they had graduated fram visiars 1o hoated buyers. The aceess 1o aniine meting
diary has assisted them to plan in advance and spend quality tims with descision maksrs one on ons.

Hosted Buyer Quotes

Fairfest Madi the baat Inwhat they clo; aaid Daite Sriire. ostad Siyer fram TTOAC FHeicalad T~ orast
platform with a quality an The online diary and
were well exscuted and served as an ideal for . he felt.

The global participation of the who's who in the travel trade differentiates OTM from run of the mill travel shows,
stated Mahip Agarwal, Hosted Buyer from Shreejee Holidays has been associated with OTM for a very long time
fow. The online meeting diary leature enabled him to garner geod contacts and information about the new
products in the &

vel domain

Dhruv Saxena, Hosted Buysr, Gionss also participated for the first-tims in OTM and he found it at par with the
global standards. It was a graat place to mast all suppliars under one roof and this is what makes OTM uniqus,
he added. He liked the axhibitor mix the most and confessed that ha is sager 1o come back next year as wall

National Tourist Organisations of Turkey, Gr. ndonesia, Thailand, Egypt, Nepal, ©
Awanda, Macao, Bangladesh, Korea, Japan, Bhutan, Tanzania, Romania, Cambodia, Palestine, Cyp
Groatia, New Zealand, Fiji. Botswana, Finland, Estonia and Lithuania displayed colourful country pavilions, aleng
with a large number of local hotels. altractions and operators.

Australia. Bulgari
Poru, Phi
and Vi

. Ganadia. Dubal s SV T IS FOURAMPARRN: LA LoN: WM., T
ippines. Qatar., Russia, Seychsllas. Singapors. Lanka, Ukrains, od dom, USA, Uzbskistan
e wers reprasemed through private operators at T 2018,

At OTM, Knewledge Partner - Cox & Kings introduced the Balti
Finland. It alse intreduced Inde-China package showea

States comprizsing Estonia, Latvia, Lithuania and

ing Vietnam, Lacs and Cambodia.

Outbound Sellers Speak

Egypt Tourism had a fantastic experience at OTM this year. lsmail A Hamid Amer, Regional Director, Egyptian
Tourism Counsellor said he always balieves that OTM i= their partner. We have started our year by participating
in OTM and are looking lorward Lo good business ahead. He added, "OTM was a great opportunity as it halped
Ue iIn knowing the Indian travel trends and their lravel expectations. Wa wanl to congratulate the organisars on
such a succasstul show.”

The Ghina Tourism dslagation ensured their attendancs in a big way at OTM 2018, Tian Xin, Director, Ghina
National Tourist Offic hi termad OTM as a very sffactive platform. OTM has undoubtadly halped us
n market as well as the requirements of the travel trade, he said.

Participation from India included Tourism Departments along with private operaters from Himachal Pracesh,
Uttarakhand, Jammu & Kashmir. Maharashtra. West Bengal, Goa, Gujarat, Odisha, Arunachal Pracesh. Anchra
Pradssh, Karnataka, Punjab. Andaman & Nisebar, Jharkhand. Madhya Pradssh. Chandigarh. Tripura, ste. which
had sst Up snchanting state pavilions. with local supplisrs.

Indian Delegates Speak

OTM 2018 had a balanced mix of participants from outbound and inbound, outlined Smt. Neela Lad, Regional

Cicaatar (Wal), | India Touriamn MUmBST ek DHVInG [Sn scha nuadliranpsines framithaltraval how fehs ekl ad
o in North East. Through ©TM, the Nerth Eastern travel

Gostinations in Hdia Initiated & dialogus with Indianm fim produser .

Tater Mize, District Tourist OHficer from Geovernment of Arunachal Pradesh appreciated the efforts of Fairfest
Media. He asserted OTM was a great platform 1o showcase their tourism products and a great way to attract the
travellers to the North East, especially 1o Arunachal Pracdesh. Kudos 1o the organising team on pulling up such a
graat show and we are suraly looking forward 1o attand the naxt OTM!

OTM is one of the key svents on our calsndar, agread Suku vics nt - Salss, MIGE
India, Taj Hotels Palaces Resorts Safaris. He praised the humongous scals of the travel show and the buyer m!
We are happy to ses OTM pionsaring in tapping niche travel segments of wadding and film tourism

the A

OTM s aenargad anshiailargasy raval iradashaus
I and gross rea rented

Pacific region. on the basis of number of

lnjsdailiza /i buying andisslingitavelpradisinmnd sariisas onithal TN shavlass nindreds oilarores of
sads wers gsnsratsd. alon umber of meeting sessions. workshops and panel disoussions an
o thought- rouaht ndustry lsaders and pr

i

o erie Trom tralln ard sbre.
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Business Sessions at OTM

Dignitaries at the panel discussion - Gine Locales by Film Tourism Consortium brought to the fore the permits
involved and the reasons why film producers find it easier to shoot a film abroad.

Jaykumar Rawal, Minister of Tourism, Government of Maharashtra thanked the panelists for bringing up the

concerns at OTM 2018 and assured the producers that by OTM 2018, the said issues will get resolved as far as
ing in htra was . He also that Mumbai is home to Bollywood and all should

work at selling Mumbai first and then the rest of India.

“We are happy to play a bridge between the film fraternity and the government to identify and address the
roadblocks,” said Sanjiv Agarwal, Chairman and CEO, Fairfest Media Ltd.

Promoting Tourism to North East by DoNER session comprised a presentation on the eight breathtakingly
beautiful and scenic landscapes of the North East - Arunachal Pradesh, Assam, Manipur, Meghalaya, Mizoram,
Nagaland, Sikkim and Tripura. The presentation was followed by an official release of the Report on Film
Tourism in the North East.

The panel discussion was graced by government officials of DoNER and members of the film fraternity. After
viewing the presentation, film fraternity members expressed their desire to come and shoot in the North East.

They also brought up various issues and obstacl garding permissions and infrastructure that restrained
them from shooting in the North Eastern destinations.
Travel Technology Track, an initiative by TravHQ and OTM was a sharing p to sh

innovative technologies in the travel segment. It decoded the Indian traveller and outlined that customer
experience was one aspect which was observed as being missing nowadays.

Major focus on customer experience was termed as the highlight of 2018 where technology will be playing a key
role, remarked speakers. The session also brought to notice that we still have a long way to go as far as
technology is concerned and called it the way forward.

The session Millennials are the next frontier by Phocuswright observed that one cannot understand a millennial
(travellers below 35 years) completely as their wants and desires keep changing time and again. Hence it is
difficult to be 100% ready for a millennial traveller.

During the session what came to notice was that millennials value experience more than the price. Millennials
are the driving aspect of experiencing a destination. Hence, the industry needs to personalise as per their
desires to win over a millennial traveller. 20% of development in tourism can be seen if the personalisation is
enhanced.

OTM 2018 AWARDEE LIST

Group Participation Award
Himachal Pradesh Tourism
Jammu & Kashmir Tourism
Tourism Corporation of Gujarat Limited
Tourism Council of Bhutan

Best Print Promotional Material Award
Air India

Most Popular Filming Destination Award
Maharashtra Tourism Development Corporation

Most Promising New Destination Award (International)
Palestine Ministry of Tourism & Antiquities

Rwanda High Commission

Croatian National Tourist Board

Travel Designer & Horizon Manor (Qatar)

ACF Tourism (Iran)

Most Promising New Destination Award (Domestic)
Arunachal Pradesh Tourism
The Enjoy City

Best Information Dissemination & Education Award
Cox & Kings Ltd.

Best Decoration Award - Small Pavilion (International)
Korea Tourism Organization

Japan Nati Tourism Org

Tanzania Tourist Board

Best Decoration Award - Medium Pavilion (Domestic)
Andhra Pradesh Tourism

Karnataka Tourism

Goa Tourism

The Leela Palaces, Hotels & Resorts

The Indian Hotels Company Limited (Taj Hotels)

Best Decoration Award - Medium Pavilion (International)
China National Tourist Office

Nepal Tourism Board

Bangladesh Tourism Board

Kenya Tourist Board

Maldives Marketing & PR Corporation

Best Decoration Award - Big Pavilion (Domestic)
! Tourism D Board

Best Decoration Award - Big Pavilion (International)
Turkish Culture & Tourism Office

Ministry of Tourism Republic of Indonesia

Egyptian Consulate Tourism Office

Tourism Authority of Thailand

Greek National Tourism Organisation

Most Promising Destination Award
National Tourist Union, Russia

Most Promising Film Promotion Tourism Award
Cyprus Tourism

Certificate of Appreciation
All Kargil Travel Trade Association
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ELECTRONIC COVERAGE
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DD Sahyadri
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DD Sahyadri
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SAMACHAR DARPAN NEWS
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SNI News
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Breaking Khabaren
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Metro India News
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SAMACHAR DARPAN NEWS
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Samay Rashtriya
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Brand Turks
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Tahalka News
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The Star News
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Brand Trucks

Mr K J Alphons | Hon Minister of State for Tourism, Govt of India | OTM
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Brand Trucks

Mr Jaykumar Rawal | Hon Minister Tourism, Govt of Maharastra| OTM
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